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АНОТАЦІЯ. Стаття висвітлює світові тенденції розвитку ринку по-
слуг, котрий складає близько 70 % світовий валового внутрішній 
продукт. В статті визначене, що сектор туризму , за питомої ва-
гою, є одним з найвагоміших у світовій економіці, і на світовому 
рівні доведене ефективність інвестиційних вкладень в ринок тури-
стичних послуг, туристичний продукт є таким же високоприбутко-
вим, як нафта і газ. Мета статті –навести усебічний аналіз турис-
тичногоринку послуг і ідентифікувати головні тенденції його 
подальшого розвитку. Аналіз вказує на міжнародний туризм як 
фактор економічного роста регіонів і національної економіки в ці-
лому. Он є джерелом нових робочих місць, допомагає досягненню 
ключових тенденцій і трансформаційних проблем, які впливати-
муть на розвиток промисловості в короткострокової і довгостроко-
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вій перспективі. Глобальні тенденції розвитку туритичної індустрії 
вказують на можливість очикування якісних змін до кращого в 
майбутньому.  
КЛЮЧОВІ СЛОВА: регіональний розвиток, туризм, глобалізація, 
міжнародна торгівля, сервісний сектор 
  
ABSTRACT. The article highlights the world tendencies of the market 
development of services, it is determined that the service sector ac-
counts for about 70% of the world gross domestic product. It is noted 
that the tourism sector is one of the largest in the world economy, and 
its market for the efficiency of investment investments is in highly prof-
itable markets, along with oil and gas, industrial and automotive mar-
kets. The purpose of the article was to conduct a comprehensive anal-
ysis of the current state of the tourist services market and identify the 
main trends of its further development. It has been established that the 
ability of the tourism industry to continue to generate growth, create 
jobs and promote national development and regional integration de-
pends on whether it adapts to key trends and transformational issues 
that will affect the industry in the short, medium and long term. Thus, 
there are some global trends in shaping the future of the tourism in-
dustry in terms of qualitative changes. 
KEY WORDS: regional development, tourism, globalization, interna-
tional trade, service sector. 

 
Problem statement. Strengthening of globalization processes in 

the world markets, the dependence of countries on the world financial 
infrastructure, the activation of insufficiently controlled financial 
flows led to the current unstable state of the world economy. Over the 
past few years, significant changes have taken place both in economic 
terms, such as the debt crisis of individual countries , the devaluation 
of national currencies, and the noneconomic changes in political sys-
tems, the intensification of conflicts of national interests of the leading 
countries of the world, the intensification of international terrorism, 
etc. In such terms, the global economy has significantly reduced its 
GDP growth rate from 4.4% in 2010 to 3.6% in 2017 [1]. The contri-
bution of GDP to strategic sectors of national economies has sharply 
decreased. So, in 2016, only 27.7% of added value was created in the 
industry. Even in the crisis period of 2009, this figure was 28.2% [1]. 

In such difficult economic conditions, the development of interna-
tional tourism should become a priority of the state economic policy 
of countries that have appropriate resources for this, and a factor in 
the gradual activation of the world economy. Experience of such 
countries as USA, EU countries, the Caribbean is evidence of that 
tourism has a significant level of resistance to crisis phenomena, 
quickly restores its growth rate, and for almost a year, the main indi-
cators of tourism development return to pre-crisis values. 
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Analysis of recent research and publications. The tourism in-
dustry, as a factor in the development of the economy, is dedicated to 
a significant number of works by domestic and foreign scholars. Thus, 
the study of the tourism sector and the definition of its role in society 
is the prerogative of research by such scholars as Aleinikova G., 
Gerasimenko V., Kostina K., Novitsky V., Reshetnikov D., Cooper 
K., Hollywood J. K. and others. The peculiarities of application in the 
public and sectoral management of marketing tools for the promotion 
of a national tourist product to the world and domestic markets are 
covered in the works of P. Gaman, A. Durovich, S. Melnichenko, T. 
Tkachenko, etc. 

The aim of the article is to study the current trends of the world 
market of tourist services and the influence of the tourism industry on 
the country’s economy. 

Key study findings. The last decades are marked by an increase in 
the role of services in the global economy. Today, the service sector in 
the national economies of developed countries is a leading position 
among other sectors of the national economy. According to the World 
Bank, the service sector is about 70% of world GDP. 

The United States has about 80% of jobs in the service sector (in-
cluding more than 85% of all skilled people employed in this area) 
and 40% of core production assets are concentrated. A similar trend is 
also observed in Western Europe, where more than 66% of the total 
number of workers are employed in the service sector. In the EU, the 
share of services accounts for about 63% of GDP and 62% of em-
ployed; in Japan — 60% and 56% respectively. The service sector has 
40% of foreign direct investment in the world. According to the Inter-
national Monetary Fund (IMF), all types of services at the beginning 
of the XXI century amount to approximately $ 1500 billion, which is 
about 70% of the total world production. 

The modern tourist market is one of the largest markets in the 
world economy. In recent years, the number of tourists on the world 
tourist market has increased fourfold, revenues from tourism — more 
than 25 times, and the contribution of tourism to world GDP has in-
creased by 25%. 

According to the World Trade Organization (WTO), there are 15 
countries in the world that specialize exclusively in tourism services, 
revenues from which exceed export revenues many times. Among 
them are Barbados, Seychelles and other island states in the tropics 
zone. Tourism accounts for 38% of the world’s main source of in-
come, and for 83% of the countries, tourism is included in TOP-5 
sources of income. 
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In 2017, the tourist market is one of the largest markets in the 
world economy and demonstrates, besides qualitative, and new quan-
titative changes and characteristics. 

International tourism shows an increase in the number of trips. So, 
in 2016 tourists made 1 billion 235 million international trips, com-
pared to last year, the number of tourists increased by 46 million. In 
2016 more than half of all tourist trips were carried by air transport 
(55%), land (45%), of which by motor transport -39%, by rail — by 
2%, by water — 4% [2]. 

Travels for recreation (weekends, holidays, recreational tours) ac-
counted for 53% (or 657 million trips) of the total number of trips, 
13% — business trips and business trips, 27% — trips to meet fami-
lies and relatives. 

In the Asia-Pacific region, the number of international tourists in-
creased by 9%, in Africa — by 8%, on the American continents and in 
Europe — by 3% and 2% respectively. By contrast, the Middle East 
has shown a decrease in tourist flow by 4% in 2016 (Table 1). 

Table 1 
MARKET SHARE OR REGIONS IN REVENUES OF TOURIST SECTOR IN 2016 

Region Market share (%) 

World 100 

Advanced economies 64.5 

Emerging economies 35.5 

By regions:  

Europe 36.7 

Northern Europe 6.1 

Western Europe 11.9 

Central-Eastern Europe 4.3 

Southern-Medrt. Europe 14.3 

-of which EU-28 30.9 

Asia and the Pacific 30.1 

North-East Asia 13.9 

South-East Asia 9.6 

Oceania 3.8 

South Asia 2.8 
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Table 1 
Americas 25.7 

North America 20.0 

Caribbean 2.5 

Central America 1.0 

South America 2.2 

Africa 2.9 

North Africa 0.7 

Subsaharan Africa 2.1 

Middle East 4.7 

Sourse: constructed on the base of [2] 
 
Although historically, travel was affordable to the upper class, re-

ducing international barriers and falling costs has allowed millions of 
people to travel, and these factors, coupled with rising disposable in-
comes, the growth of the middle class in many developing countries, 
and changes in people’s attitudes towards travel allowed this industry 
to develop. Although travel is still not available to all, the number of 
international tourists is 1.24 billion in 2016, compared with 25 million 
in the 1950s [2] 

In the past decades, South America and Europe remained the key 
tourist destinations, but according to the World Tourism Organization 
forecast, by 2030 most of the increase in international travel would be 
for Africa, Asia and the Middle East, which would allow for further 
growth and employment opportunities in these regions. 

Between 2016 and 2026, India, Angola, Uganda, Brunei, Thailand, 
China, Myanmar, Oman, Mozambique and Vietnam are expected to 
be among the 10 most active tourist destinations for recreation [2]. In 
addition, a projected increase of the middle class by 3 billion people 
by 2031, most of which will be living in developing countries, led by 
China and India, which will significantly increase the purchasing 
power and the number of tourists, although in 2017 only 5% the popu-
lation has a passport. 

Such dynamics of the world market development of the tourist sec-
tor demonstrates its weight in international economic relations, as the 
main tendency of the present is the rapid development of the service 
sector. Among the trends relevant to the tourism business trends can 
be identified expansion of service activities by industrial enterprises, 
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the orientation of organizations to improve the quality of services, fo-
cusing attention on consumer requests, strengthening requirements for 
hiring staff. The determinants of the active development of the service 
sector are also the scientific and technological revolution and the 
structural and technological reorganization of material production. 
The development of services is facilitated by the privatization and de-
regulation of many industries in a number of countries, as well as the 
liberalization of foreign economic relations. The Table 2 demonstrates 
directions of tourism industry impacts on different aspects of the so-
cio-economic environment of country. 

Table 2 
EXAMPLES OF TOURISM INDUSTRY IMPACT  

ON THE SOCIO-ECONOMIC ENVIRONMENT OF COUNTRY 

Type of Impact 
Direction of impact 

Positive Negative 

Economic Increased expenditures 
Creation of employment 

Price increases during special events 
Real estate speculation 

Physical 

Construction of new facili-
ties 
Improvement of local infra-
structure 

Environmental damage 
Overcrowding 

Social 

Strengthening of communi-
ty fabric via volunteerism 
Increased local interest and 
participation in regional 
events 

Development of the “greed factor” 
Acceleration of undesirable social 
trends such as excessive urbanization 

Psychological 

Increased local pride and 
community spirit 
Increased awareness of 
nonlocal perceptions 

Tendency toward defensive attitudes 
concerning host regions 
High possibility of misunderstandings 
leading to varying degrees of 
host/visitor hostility 

Cultural 

New ideas from exposure to 
other cultures and their way 
of life 
Strengthening of regional 
traditions and values 

Commercialization of activities that 
may be of a personal or private nature 
Modifications of nature of 
event/activity to accommodate tour-
ism 

Political 

Enhanced international 
recognition of a region and 
its values 
Propagation of political 
values held by government 
and/or population 

Economic exploitation of local popu-
lation to satisfy ambitions of political 
elite 
Distortion of true nature of events to 
reflect values of political system of 
the day 

Sourse: constructed on the base of [3] 
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The complexity of measuring the income from tourism is that tour-
ism is a combination of industries such as transport, food, recreation, 
accommodation services, entertainment and information support. The 
sphere of tourist services includes: 

 Taxi services. 
 Hotels and similar accommodation. 
 Vacations and other short-term stays. 
 Camping, parks and trailer parks. 
 Other places of residence. 
 Rent and hire of cars and light motor vehicles. 
 Gambling and betting. 
 Activities of amusement parks and theme parks. 
Indirect inflow of tourism includes travel expenses — an important 

aspect of both current and long-term tourism activities, and involves 
investment activities such as the purchase of new aircraft and the con-
struction of new hotels. Expenses of the state and government collec-
tives are purchases that help tourism in various ways, for example, 
marketing and promotion of tourism, aviation, administration, security 
services, health resort services, sanitary services for the resort area, 
etc. Domestic purchases of goods and services by the sectors directly 
involved in tourist services are, in particular, purchases of food prod-
ucts, hotel cleaning, maintenance and supply of airline companies and 
IT travel agents [4]. 

Tourism creates jobs through direct work in the tourism industry, 
and indirectly in sectors such as retail and transport. When workers in 
these industries spend their profits on goods and services, this leads to 
job creation and a phenomenon called "multiplier effect". The tourism 
industry also provides opportunities for small businesses, which is 
particularly important in rural areas, and creates additional tax reve-
nues, such as taxes on airports and hotels that can be used to finance 
schools, residential buildings and hospitals [5]. 

The profitable tourism industry, through the payment of taxes to 
the budget, affects the creation of basic infrastructure such as roads, 
tourist centers and hotels. Jobs created by the tourism business are of-
ten seasonal, but tourism can contribute to raising the price of local 
values and the cost of goods and services. However, the profits gained 
by tourism do not always contribute to the welfare of the local com-
munity, as some of them fall into large international companies such 
as hotel chains. In addition, tourist routes and destinations depend 
heavily on phenomena such as terrorism, natural disasters and the 
economic downturn. 
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After analyzing the tendencies of the tourist market at the world 
and European level, we draw a conclusion about its attractiveness for 
Ukrainian manufacturers, given the existing potential for growth of 
the Ukrainian industry and the need to find promising and profitable 
sources of economic development of the state. 

Conclusion. At present, any country cannot have the status of a 
well-developed country of the world, if its service sector creates less 
than 60% of the gross national product That is why the main trend of 
the present is the rapid development of the service sector. The service 
sector includes a multitude of diverse industries, including many ac-
tivities carried out by public and social organizations. Among the ser-
vices relevant for the service sector, the expansion of service can be 
highlighted the activities of industrial enterprises, the spread of fran-
chising, the orientation of organizations to improve the quality of ser-
vices, focusing attention on consumer requests, strengthening the re-
quirements for hiring staff. Further research should be aimed at 
identifying and analyzing the main factors determining the future of 
the tourism sector in Ukraine, namely: competition, information tech-
nologies, services of tour operators, as well as general political, eco-
nomic and social conditions for the development of the tourist ser-
vices market. 
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