KIlis», HAPUKJIAA, Y TaKWil CIOCciO: MoBeiHKA € CYKYITHICTIO peak-
il cy0’exTa Ha 3HAUYYINI JUIE HBOTO YMHHUKH 30BHIIIHBOTO Cepe-
JOBUIIIA.

Bumora opieHTyBaTH MapKETHHTOBI JOCIIPKEHHS Y KOMEPITiHO-
My OaHKy Ha PO3B’s3aHHS KOHKPETHUX MPAKTHYHHUX 3a/1a4 00yMOB-
JIFO€ HEOOX1AHICTh BAABATUCS A0 0araTbox MOAEIEH ITOBEIIHKH Kile-
HTA. Teopi;[ €KOHOMIYHO]T HOBCI[iHKI/I a€ MOJKJIMBICTH 3BECTH IIIO
MHOXHHHICTb MOZEIIEH 110 €AuHOI soriuHoi ocHoBu. Lle, B cBOIO 4ep-
Iy, J0IOMAara€ BCTAHOBJCHHIO MEX ICTUHHOCTI 3HaHb I BHCHOBKIB,
OTPHMaHUX ITiJ] Yac TOro abo IHIIOr0 MapKETHHTOBOTO JOCIIIKEHHS,
1 0TKe, 3a0e3rmedye KOPEeKTHICTh 1X BUKOPHCTaHHSI.

X. U. Xepelix,
Kueeckuli HayuoHasbHbIlU asuayUuoHHbIU yHUgepcumem

OCOBEHHOCTH ®OPMHUPOBAHUA KAUYECTBA YCJIYT

[IpoGnema kadyecTBa ycnyr — CpaBHUTEIBHO HOBAa M HEJOCTa-
TOYHO pazpabotana. HecmoTps Ha 10, uto eme B 1987 r. MexnyHa-
pOIHOW OpraHu3anuedl Mo CTaHJAPTHU3ALMU OBITM MPUHATHI CTaH-
JapThl KadecTBa nmpoaykuuu u ycayr (cepus 9000 Bepcun 1987 r.),
IpU BHEAPEHUH 3TOM BEPCHM CTaHAAPTOB CpPa3y BBIIBHIOCH HENOC-
TaTOYHOE OTpaKeHHE B HUX TpeOOBaHUU K KadecTBY yciyr. Kpome
TOTO, CTaHJApThl KAadyeCcTBAa TOJIBKO YCTaHABIMBAIOT TPeOOBaHHS K
Ka4yeCcTBY, HO HE ONPEIEISIOT, KaKMM 00pa3oM HUX BBIIOJHATH, OC-
TaBJIsIsl PEIICHHUE 3TON NMpoOJIeMbl HENOCPEJCTBEHHBIM INPOU3BOIU-
tensam ycnyr. Toasko B 1995 1. B [lekune Komutetom ['enepanbHoi
Accam6ren SO no nmonutuke B 061acTu noTpedieHus ObII0 MPHUHS-
TO pelIeHHue O pa3paboTKe MEeXIAyHApOJHBIX CTaHIAPTOB KadecTBa
YCIIyT.

Crnenyer oOpaTUTh BHUMaHME Ha CIEUU(UKY YCIyT, OTIMYAIOLIYIO
UX OT OCTAJIbHBIX KaTETOPHH MPOLYKIUH.

1. B3zaumocBs3b TOBApOB U yCIyT B poIieccax UX NOTpeOIeHHUS.

2. CoBnazseHue Mo BPEMEHH MPOIECCOB MPOU3BOACTBA U MPEAOC-
TaBJICHUSI YCITYT.

3. HenocpencTBeHHOE B3aUMOJEICTBHE MPOU3BOIUTENS U MOTpPE-
OuTeNns Npy OKa3aHUH YCIyT.

4. OueHka KauyecTBa YCIYI HEMOCPEICTBEHHO KOHKPETHBIM IIO-
TpeOUTEIeM B COOTBETCTBUM C YPOBHEM €ro HHIMBHIYaJIbHBIX IO-
TpeOHOCTEH 1 BO3ZMOKHOCTEH.
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5. Bo3zneiicTBue Ha moTpeOuTeNs yCIyr YCIOBHM UX MperocTaBlie-
HUSI — BPEMEHHBIX, CAHUTAPHO-TUTUEHUYECKUX, STHUIECKHX, TICHXO-
JOTMYECKHX U Ap. — KaK BaKHEHIINX CBOWCTB MOTPEOICHNUS YCIIyTH.

6. O600meHHbIl XapakTep YPGHEKTUBHOCTH YCIYTH, O0BEIUHSIO-
M Ka4eCTBO YCIIyTH, KAYECTBO €€ MPEAOCTABJICHUS U KAa4eCTBO €€
BOCIPUATHS.

7. Paznuuus B TIOBEIEHUM TOTPEOUTENEH YCIyT, B 3aBUCHMOCTH
OT JINYHBIX UEHHOCTEW, 3HAHUM, CTUJIIS )KU3HU.

8. HeB03MOXHOCTD MaTepHaIbHOI (POPMBI TPEICTABICHUS YCIYTH
U, COOTBETCTBEHHO, €€ XPAHEHUS U TPAHCTIOPTHPOBKHU.

B ¢dopmupoBannn mHTErpasbHOrO KayecTBa yCIyTH MPUHUMAIOT
ydJacTHe, Ha Halll B3TJISL, TPH Ipoliecca:

— mporuecc GOpMUPOBAHUS YCIIYTH;

— TPOIIECC MPEIOCTABICHUS YCIYTH;

— TMIPOLIECC BOCIIPHUITUS yCITyTH.

Takum 00pa3oM, COBOKYITHOCTh MapaMETPOB KadecTBa YCIyTd
MHOTOMEpHA, a €€ KOJIMYECTBEHHAas OIIEHKa HE BCETJa OYeBHIHA U
4acTO HaxoAHWTca B cepe WHAMBHUIYATHHOTO YMOIMOHAILHOTO BOC-
NPUSTHS U CPABHEHUS C 0)KUJIAHUSMU ITOTPEOUTES.

Zhurilo Viktoriya,
NTUU «KPl»

RISKS IN HIGH TECHNOLOGY MARKETING

High technology companies have wide experience in the field of
technological development that allows them to achieve a high level of
technological advance. However, the technological development is
not sufficient for the market success. Effective marketing is required
to transform technological advances into competitive advantages. Last
time the importance of marketing in high-tech industries significantly
increased. Many foreign researchers today are specialized in high
technology marketing. Unfortunately only a few researchers in
Ukraine give attention to this problem. But all of them assert that the
marketing of high-tech products differs significantly from the low-
technology products marketing. These differences can be explained by
rapidly changing nature of this products and their markets as a result
of frequent product improvements, major technological breakthroughs
and so on. So it is difficult to analyze technological future and predict
changes of whole market for high-tech companies.

Research, development and production of high technology prod-
ucts contain severe risk elements. The application of high technology
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