KoBOro KoHTponto. Ilpu mpomy crin Hepe,u6aqnm OB 3HAYHY
I/IMOBlpHICTL TIEPEBIPKH 1 TTOCUJICHI CaHKIIIi 32 MMPUXOBYBAHHS TPYIO-
BHUX I[OXOI[IB HmnpneMCTBa Ha SIKHAX 3apo61THa T1aTa HapaxoBY€Th-
Csl HWKYE PIBHSA cepez[HLm 10 Tajy3i, TOBHHHI mepedyBaTH Ha IOC-
TIHHOMY KOHTPOJII Ta MIOKBAPTAIBHO BKIIOYATHCS B IUIAH-Tpadik
BUI3HHX NepeBipok Jlep:kaBHOT (icKanbHOI CIIyKOu.

JI1st 3HUKHEHHS 3apIUIaTHAX TiHEH Ba)KJIMBUM € TIOCHJICHHS COITia-
JILHOTO z[ianory, IPUHLAIH SKOIO 3a/IeKJIapOBaHi B KOHBEHITisX Mixk-
HApOIHOI OpraHi3ariii mpai Ta paTI/ICmeBaHl VYkpainor. Ekonomiune
3pOCTaHHs BUMarae Oamancy cuil Oi3Hecy 1 mMpodCHijoK, 1110 BPiBHO-
BaXYIOTh OJIMH OJTHOTO.

TakuMm yuHOM, HEOOX1AHO 3a0€3MEYNTH KOMIUIEKCHUI CHCTEMHUM
MIJXI 0 BUPIMICHHS IMATAHHS JeTiHi3amii 3apo6iTHo'1' IUTATA 3 BUKO-
PHCTaHHSM cyKynHocn aI[MlHICTpaTI/IBHI/IX E€KOHOMIYHUX, TIPaBOBHX
MeTomB i HpI/IHLII/IHlB comiagpbHOTO Aianory. TiIbKU MPU TaKOMY ITiJI-
xozu z[eTlngaum 3apIUIATH CTAHE MOTYXHIM qoaKTopOM 3a0e3IeueHHs
TiTHOT Mpalli B yMOBaxX CTAHOBJIEHHS HOBOT €KOHOMIKH.
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Relevance of the research. This research aims to find out how the
phenomenon of social loafing is related to the employees’ financial
motives to achieve higher results. At the beginning of the last century,
F. W. Taylor (1911) [17] who is called the father of scientific
management noted the fact that blue-collar workers tend to contribute
less effort than they could. The trend that the people who worked in a
group put less effort compared to the individual work, what is also
called the Ringelmann effect [7; 3], and work outcomes do not reach
the expected level [1; 8; 13] was observed. It was found that the size
of the group has a negative impact on the knowledge sharing [2],
individual motivation [3; 6], and high mental toughness in preparation
of specialists was highlighted as well [5]. Together, it was observed
that the individual distinguishing of an employee motivates better than
the group result [12], this stresses the role of publicity and
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communication [10], and together the internal mechanisms of the
group related to internal relations of its members [9; 15; 16] and the
level of social competence of employees are extremely important [13].
Other studies highlighted the roles of internal climate, honesty of the
persons in leading positions [4], leadership [11], and sexuality [14]. In
other words, the results of the research show that the size of the group,
the organization of its cohesion, psychological factors have a
significant influence, however, there is a lack of data on how these
reasons interact in employee motivation processes. Therefore, this
research raised the problem question of why, even if there is a clear
system of financial motivation, the employees do not use it.

Methods of the research. During the research, blue-collar
workers of warehouses of three logistics companies were interviewed.
A semi-structured interview, when basic questions are extended by
additional questions, elaborating the motives of informants and going
deeper into them, was used for the research. The research was carried
out in December 2016 — February 2017.

Findings. The research revealed a number of important facts about
the reasons why in some cases, the measures of financial motivation
fail to overcome the impact of the phenomenon of social loafing on
the employees’ decisions to perform more tasks in order to receive
more income from their work. On the one hand, the relationship
between the size of the working group was proved, on the other hand,
the role of sexuality was highlighted, since women were less inclined
to social loafing. Although certain social and cultural factors that
affect employees’ habits and trust/mistrust in the management were
found, the research extends the knowledge about the internal
structures of the groups of employees that influence the occurrence of
the effect of social loafing in employees. This shows that in the future,
more detailed research is necessary both for the evaluation of the
influence of socio-culture and for the analysis of the factors that
would reveal a wider dynamics of sub-structural factors of the
working group.
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YIK 331.2
Kopooxkun A.3.,
KaH[. 9KOH. HayK,
3aBeyromui Kadeapoil SIKOHOMUUECKHUX U MPaBOBBIX TUCIUILINH,
benopycckuii TOproBo-sKOHOMHYECKU YHUBEPCUTET
NOTPEOUTETHCKON KOOTIepaIiH

MHCTUTYUUOHAJbHBLIE OCHOBbI TOCYOAPCTBEHHOIO
PErYIIMPOBAHUA TPYAOBbLIX 4OXOAO0B N YPOBHA
’KU3HU B PECMNYBJIMKE BEJNTAPYCb

['ocynapcTBeHHOE peryaupoBaHME OIUIaThl Tpyna B PecmyOmmke
benapycey ocymectBnsiercs Koncturyuueir, TpyaoBbIM KOJEKCOM U
PSIOM APYTHX HOPMATHBHBIX NPABOBBIX aKTOB. Pwrryaramu (MHCTpY-
MEHTaMH) TOCYIapCTBEHHOTO PEryJIMpPOBaHUS OIUIAThI TPYyJa U YPOB-
HS1 )KM3HHU SIBIIIIOTCS:

* MUHHMMaJIbHas 3apaboTHas IU1aTa;

* MHUHUMAJIbHBIN TIOTPEOUTENLCKUI OI0KET;

* OIO/KET MPOKUTOYHOTO MUHUMYMA;

* MHJEKCAIus 3apadOTHOM TIIaThI;

* Tapu(Has CUCTEMa U IPYTHUE DJIEMEHTHI.

B cootBerctBum co cratbeit 59 Tpymnosoro koaekca (TK) Pecry6-
muku bemapyce [4] MunumanbHas 3apabotHas tara (M3I1) — rocy-
JAPCTBEHHBI MHHUMAaJbHBI COLMANbHBIM CcTaHZapT B 00JacTH
OIJIaThl TPyAd, KOTOPBI HAaHWMATeNb 00s3aH MPUMEHSTH B Ka4eCTBE
HU3LIEH TpaHMIIbl OIJIAThl TPyAa paOOTHUKOB 3a pabOTy B HOpMalib-
HBIX YCJIOBUSIX B T€UCHHE HOPMAIBHON MPOIOKUTEILHOCTH paboyue-
ro BPEMEHU NpPH BHINOJHEHUH OOS3aHHOCTEH pabOTHHKA, BBITEKAIO-
OIMX W3 3aKOHOAATEIbCTBA, JIOKAJIBHBIX HOPMATHUBHBIX IPaBOBBIX
aKTOB U TPYJIOBOTO JIOTOBOpA.
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