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TPAHC®OPMAIIIIMHI IPOIIECH B TEXHOJIOT'ISIX HABYAHHSA

Anomauyisn. Aemop onucye ocobaugocmi OHIAUH-HABYAHHA HA OCHO8I 00C8I0Y mpenepis-npakmukie. Memoro
0aH020 00CNIOJHCEHHS € BUABNEHHS MOJNCIUBOCHEN A NePCNeKMU8 OHIAUH-HABYAHHS 8 CYUACHUX YMOo8ax. 3a80aHHs
O00CNIONCEeHHA: BUSHAYUMU CKIAOHI ACNeKmu NIAAHYBAHHS MA NPOBEOeHHs. OHIAUH-MPEeHiH2i8, NPOAHANi3yeamu
MOdICIUB0OCMI Mma nepesazu OHNAUH-HAGUAHHS.
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DIGITAL TOOLS IN MANAGEMENT EDUCATION

Abstract. Modern management education requires keeping up with the digital age standards. YouTube is one
of the most widely used digital social media and it is very popular among university students. This study focuses on
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the perception of higher education students in different countries on using YouTube as a digital learning tool in higher
education.
The results show that students positively perceive the usage of YouTube in the educational process, they have their
specific requirements from the digital materials provided by teachers and professors.

Key words: YouTube, teaching methods, interactive learning, perceptions, digital media

Introduction. The era of digital globalization sets absolutely new requirements for higher
education and for higher education in the field of management in particular. Nowadays, the usage
of modern digital tools in education has become very popular. There are numerous reasons for this
trend on a global level. The dynamic environment, mobility of students and professors, difficult
external conditions (some of the latest examples are the coronavirus pandemic and russian
aggression against Ukraine) foster the need in flexible usage of digital platforms in higher
education. While universities actively use specific teaching platforms such as Moodle or llias,
social media platforms also play an important role in educational process. In our research we
concentrate on YouTube usage for educational reasons and students' perception of educational
videos uploaded to YouTube.

Purpose. Our study is focused on exploring YouTube as a digital tool in management
education and highlighting the students’ perception of its usage.

Results. In 2021, YouTube had been ranked second world’s most influential social media
platforms after Facebook (Reuters Institute, 2021, p. 51). Some of the benefits of the YouTube
usage as an educational tool are the following: attracting students' attention, focusing their
concentration, increasing interest to the subject, building better professor-students connection,
making a learning process more interactive and interesting (Maziriri et al., 2020) and even possibly
improving teacher’s reputation (Pérez-Torres et al., 2018).

Our study focuses on a YouTube channel about cross-cultural communication named “You’ve got
me wrong”. The channel was started for educational reasons and it includes short videos about
different national communication styles. The author of the channel - an associate professor of Kyiv
National Economic University named after Vadym Hetman (Kyiv, Ukraine) - teaches “Cross-
cultural management” and “Cross-cultural communication”. The videos include short interviews
with representatives of different nationalities. The questions are targeted to highlight key issues
regarding national communication styles which is important to be prepared for a business
communication in international business context.

The respondents of our questionnaire are university students of social sciences from all levels of
studies (bachelor, master, PhD) from four countries: Lithuania, Portugal, Romania and Ukraine.
The questionnaire was answered online, a total of 381 responses were collected.

The respondents had mostly positive and very positive attitudes towards the use of YouTube in
education. Most respondents consider that a teacher having their own YouTube channel is a
positive (or very positive) thing. The respondents also confirmed that the quality of the pictures
and sound in an educational video is very important. More than half of the students stated that the
elements of humour in educational videos are also important for them.

Among other results of the study we should point our high technical demands for educational
videos. The content is essential, but students perceive the quality of the sound and picture
important as well.

Conclusions. In the digital age higher education should implement new technologies to
make educational process more efficient and productive and also to simplify cross-cultural
interaction (Lifintsev & Wellbrock, 2019) which is very important is modern globalised world
(Fleseriu, Jeronimo, Tamuleviciute-Seksteliene, Lifintsev, 2022). Our findings confirmed the
positive impact of YouTube usage for educational purposes. Among the most popular responses
to the request to describe the attitude to the video used for the survey in one word were
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“interesting”, “informative”, “educational” and “good”.
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STUDENT EMPLOYMENT - AN EMPIRICAL ANALYSIS IN POLAND

Abstract.

Purpose - The purpose of this paper is to observe and describe student employment in Poland and
fill the gaps in the literature.

Methodology — The study uses a structured and self-administered online questionnaire over the
Internet. Systematic sampling has been used. All the information to be collected is presented in an
explicit and standardized way. The questionnaire is in line with the International Labour
Organization standards.

Originality — This is one of the first attempts to analyse data from Poland and focuses on a
different scope. Authors believe that this paper will gain some attention from policymakers and
can allow Governments to take actions.

Findings — The study shows us that the results are not as far apart as it would have to be supposed.
Practical implications - The study can be used by regulators, researchers, scientists, NGOs, public
institutions and Governments.

Research limitations — The study uses a short period of time to collect the data. Another limitation
that may arise is the use of systematic sampling which makes the researchers to construct their
systems to increase the likelihood of achieving a targeted outcome rather than letting the random
data produce a representative answer.

Key words: Employment, Students, Poland

Paper type Research paper

1. Introduction
Student employment has been overlooked in the debate over higher education in Poland. The
discussion of the relationship between university education and the labour market focuses on
graduate employability (Zajac, 2020).
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