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CTAH, IPOBJIEMH TA IEPCIIEKTUBH PO3BUTKY IHTEPHET-TOPI'IBJII
IHPOAYKTAMU XAPYYBAHHS B YKPAIHI

COCTOSHUE, ITPOBJIEMBI U NTEPCIIEKTUBBI PA3BUTUSA NHTEPHET-
TOPI'OBJIX ITPOAYKTAMMU IIMTAHUSA B YKPAUHE

STATE, PROBLEMS AND PROSPECTS OF INTERNET TRADE IN FOOD IN
UKRAINE

AHoTanisi. 3 BUKOPHCTAHHAM BTOPHUHHOI iH(pOpMaLii BCTAHOBIICHO MEPCIEKTHBHICTh PO3BUTKY |HTEpHET-TOpPIiBi
NPOJYKTaMH XapuyBaHHS YKpaiHH. BH3Ha4eHO CerMeHTallil0 MOCIyr IOCTaBKH MPOJOBOJBYMX TOBAPiB TAa FOTOBUX
ctpaB. OxapakTepr30BaHO Ta MIPOAHAITI30BAHO SKOCTI HAMITOMyJISIPHIIINX cepBiciB HocTaBKH ki y M. Kuesi.

Anortamusi. C UCIONB30BaHUEM BTOPHYHOW MH(OPMALM YCTAHOBJICHO MEPCHEKTHBHOCTH pasBUTHs MHTepHeT-
TOPrOBJIM MIPOAYKTAMH MUTaHHUs YKpanHbl. ONpeeieHo CErMeHTalH0 YCIyT J0CTaBKU POJAOBOIBCTBEHHBIX TOBAPOB
U TOTOBBIX Oiron. OXapaKTepU30BaHbl U MPOAHAIM3UPOBAHbI KAYECTBA CAMBIX HOITYJISIPHBIX CEPBUCOB JOCTABKH €MbI B
r. Kuese.

Abstract. With the use of secondary information, the prospects for the development of Internet food trade in
Ukraine have been established. The segmentation of food delivery services and ready meals is defined. The qualities of
the most popular food delivery services in Kyiv are characterized and analyzed.

CroromHi B Mepexi yKpaiHIll HaldacTime KymylTh OJIST, B3yTTs W akcecyapu, KOMIT IOTEpHY Ta
noOyToBy TexHiKy. [lpyry mosumito B peHTHHTY 3aiiMaioTh TOBapH Ui JOIJISAAY 3a CO0OM0 1
KocMeTuka. BogHowac 3a ocranHiii pik numie 10% mokyniiB npuadaBaiu NpoIyKTH XapdyBaHHS i
aJIKOTOJIb, & PETYJISIPHO NMPHUI0AIOTh CBIXI1 MPOJYKTH OHJIaiH Bchoro 4-5% [1].

CerMeHT TOCTaBKH MPOIYKTOBUX HAOOPIB (IIs1 MPUTOTYBaHHS MEBHUX CTPaB), HamiBhaOpHUKaTIB
Ta MPOJYKTIB 13 CylepMapKeTiB B YKpaiHi Mo4aB pO3BUBATHUCS BiJIHOCHO HEJABHO Ta € OJHIEIO 31
CKJIAJIOBUX YACTHH PUHKY JOCTaBKH 1K1, IKUi 3’ siBUBCS Ha mo4yaTky 2001 poky.

l'onoBHUM (akTOpOM, SKHMIA JaB MOIITOBX PO3BUTKY MOCIYTH JOCTaBKU 1Ki B YKpaiHi, cTaso
IIUPOKE BUKOPUCTAHHS Mepexi [HTEpHET y MOBCAKACHHOMY XKUTTI YKpaiHiiB. 3a miacymkamu 2019
p. 4acTKa iIHTEepHET-KOPUCTYBaviB B YKpaiHi craHOBUTh 63% (B 2010 p cranoBuina mume 30%) [2].

B Vkpaini BUIUISIIOTH Oarato pi3HOMAaHITHHX CETMEHTIB JIOCTaBKH IPOIYKTIB XapdyBaHHS,
30Kpema Taki [3].:

. IaTepHeT-cepBicu To qocraBii ToBapiB (eda.ua, zakaz.ua)

. JlocTaBka NpoAyKTiB 3 po3piOHuX MarazuHiB (FMCG mepexi)

. JlocTaBka MpoayKTiB 3 "depcepchkux Mara3uHiB" abo MarasuHiB 3 "eko'" ToBapaMu
. JlocTaBka roToBUX cTpaB 3 Kade abo pecTopaHiB

Huni monynsipHuM cepBicoM i3 TOCTaBKM MPOAYKTIB XapuyBaHHA € Zakaz. ua, KW 3[1HCHIOE
nialip MPOJYKTIB 13 BEJMKUX cynepMmapkeriB, Takux sk Fozzy, NOVUS, METRO, «Amany,
«Meramapker» [5]. Kpim Toro, Zakaz.ua € HaiiOUTBIINM CEpPBICOM TOCTaBKM TOTOBHX CTpaB i3
pecTopaHHHMX Mepex B YkpaiHi. binzbko 61% online-3aMoBiIeHb MPOIYKTIB XapuyBaHHS NpUNAIa€e
camMe Ha CepBiC JOCTaBKH MpOAYKTiB zakaz.ua KpepiBHHUIITBO IFOTO0 MaiJaHYHMKa 3a3HAdaeE, 10
o6muspko 15% Bcix 3aMoBieHb mpumnagae Ha cermeHT B2B (6i3Hec ans GisHecy) — HoReCa Tta
odicw.

HaiiGinbim po3BUHEHUMHU CcepBiCaMU JIOCTaBKU TMPOIYKTIB XapuyBaHHS € CEpBICH, SKi
3MIACHIOIOTH CBOIO JISUTBHICTD y BEIIMKHX MicTax, Takux sk: Kuis, J[xinpo, Xapkis, JIsBiB, Oneca
(Tabm. 1).
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Taoanms 1

HaiinonyasipHinti cepBicu focTaBKH iKi Ta roroBux crpaB y M. Kuesi

Eda.ua— Glovo — SKUITAXK Uber Eats ROYAL
BCEYKpATHCHKH | MIKHapoIHA CEPBUC SERVICE
it cepBic ciyx0a TocTaBKU
IIOCTaBKH 1K1
Yac gocraBkn 40 35 1o 60 35 Jo 90
TXK1 10 KJII€HTA,
XB.
Yac pobotu iJ101000BO 310:00 go 22:00 | winomoboBo 310.00 mo 22.00 1iJ101000BO
cepBicy
bonycna + + + - -
mporpama
Bapricts 3anexKHO Bij 3anexHO Bif 3anexHO BiJ JocraBka Txi Baprticts
JIOCTaBKH pationy paiiony paiiony 0€3KOIITOBHA 3 JOCTaBKU
MPOKUBAHHS MPOKUBAHHS MIPOKUBAHHS MIPOMOKOIOM PO3paxoByeThCS
3aMOBHHKa (710 | 3aMOBHHKA (Bif 3amoBHHKa (10 85 | HELLOKYIV micis
100 rpH) 30 rpu) TpH) MiATBEPIKEHHAS
3aMOBJICHHSI
Teorpadis [Ipamroe B 28 B o6macHux [partoe B 27 Ipamtoe B Kuesi, | [pamroe Tinpku
JiSITEHOCTI MicTax neHTpax YKpaiHu | micTax YKpaiHu JIsBoOBI Ta Oneci B Kuesi
Ykpainu

Jlxeperno: 3rpynoBaHo aBTOpoM [7]

3rimHo 3 Tabn. 1 BcTaHOBIEHO, 1m0 1 13 5 3apONOHOBAaHKMX CEPBICIB Ma€ MAaKCUMAJIbHY KUTBKICTh
no3uTuBHUX KputepiiB. Eda.ua cTBopeHuil 1is mepriodyeproBoro 3aJ0BOJICHHS MOTPeO KITIE€HTIB.
Bcim iHmmM cepBicam mOTpiOHO CIIPSIMYBaTH CBOYO JisTbHICTH HAa TIOKPAIIICHHS BAPTOCTI JOCTABKU
TOBapiB, HA PO3UIMPEHHS reorpadii Ta 3MEHIIEHHS Yacy JOCTAaBKH.

3rimHo 3 gaHuMu JlepkaBHOI CIIyKOW CTaTUCTUKH YKpaiHM po3ApiOHUN TOBapooOOpOT
NPOAYKTIB XapuyyBaHHs, MPUAOAHMX y MarasuHax, CylnepMapKkeTax Ta Ha puHkKax, y 2019 p.
cranoBuB 217,1 mapn rpH., abo 95,5% Bin ycboro ToBapooboporty, 1 auiie 4,5% Oyio mpunbdaHo
OHJIalH, B ToMy uHcii 96,2% — OHNaiH-IOCTaBKa MPOJYKTIB XapdyBaHHS i3 CyNEpMapKeTiB Ta
3,8% — onnaifH-10CTaBKa NPOAYKTOBUX HaOOpiB, HamiBdabpukatis [10].

3a pI3HUMH OIIIHKAMM, Yy BEJIMKHUX MicTaXx YKpaiHu pEryJspHO BiJBIAYIOTh 3aKJIaIH
rpOMaJICBKOr0 XapyyBaHHs a0o 3aMOBIsIIOTH JocTaBky Onms3bko 10-15% Hacenenns. B
€BporneiicbkoMy Coro3i 11eit MoKa3HuK CTaHOBUTH 110 50-60%. [Ipnunnamu nboro Mosxe OyTH:

e  3MEHIIEHHS pealbHUX J0XO0/IiB HACEJICHHS,
HEBIIEBHEHICTh B SIKOCT1 «BIPTyaJbHUX)» TOBAPIB;
HEMOXJIMBICTh CAMOCTIHHO BUOpATH MPOIYKTH;
MpaKTUYHA BIJICYTHICTh PEKIIAMHU.
BiJICYTHICTBIIEPEKOHIMBUX TapaHTii MO0 YMOB 1 TEpMiHIB 30epiraHHsi TOBapiB mepes i mif
qac JOCTaBKH;

(GIUTTS» 31 CBITOBUM OHJIAWH-PUHKOM, 3MIHM MHCJICHHA, Yrnono0aHb Ta moTped YKpaiHCHKUX
CIOKMBAYiB (30KpeMa, CTOCOBHO MaKCHUMaJbHO IIBUAKOTO MPUAO0AHHS SKICHUX TOBapiB 3a
NPUHHATHOIO I[iHOKWO) Ta BpaxyBaHHiA ix BiTum3HaHuMH FMCG-pureiinepamu, MoOXHa
CTBEPAKYBATH, 1110 YaCTKA IPOAAXKyY MPOJOBOJIBYMX TOBAPIB y MEpexki 0€33arepeyHo Ta HEYXHUIIbHO
3pocTaTUMeE.
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LOGISTICS AND E-COMMERCE RELATIONSHIP IN UKRAINE
B3AEMOBITHOCUHMU JOT'ICTUKHU TA E-KOMEPIIII B YKPAIHI

B3AMMOOTHOIIEHHUA JIOTUCTUKHA U E-KOMMEPIIMA B YKPAUHE

Abstract. Recently, e-commerce has been growing rapidly. An important part in this is logistics. The main factors
that affect the efficiency of the logistics service, as well as development trends and changes that have arisen in
connection with the pandemic, are considered.

AnoTtanisg. OCTaHHIM YacoM €JEeKTPOHHA KOMEPIisl pO3BUBAETHCS IIBUIKUMH TeMIaMH. BakJIMBOIO YacTHHOIO B
LBOMY BiJirpae jorictuka. Po3rissHyTo OCHOBHI (hakTOpUH SIKi BIUIMBAIOTh Ha €()EeKTHBHICTb JIOTICTUYHOTO CEpBICy, a
TaKOX TPEHIU PO3BHUTKY Ta 3MiHH, SKi BAHHKIIH B 3B'S3KY 3 MaHICMIEO.

AHHoTanusi. B mocinenHee BpeMsi JIEKTpOHHAs KOMMEpLHs pa3BHBaeTCs OBICTPBIMU TeMIamu. HemanoBaxHOi
YaCTBI0 B OSTOM HIPaeT JIOTUCTHKA. PaccMOTpeHbI OCHOBHBIC (DAaKTOphl KOTOpbIE BIHSAIOT Ha 3()(HEKTUBHOCTD
JIOTUCTHYECKOTO CEPBHCA, a TAKXKE TPEH/IBI Pa3BUTHS M H3MEHEHHUS, KOTOPBIC BOSHUKIIU B CBS3H C MAHICMHEH .

Recent years have shown that the Internet is penetrating people's lives every year. Soon the
Internet will find its place in all areas of modern business. It is already felt that the Internet is
becoming an attribute of the business life of everyone who seeks to prosper and improve the
economic situation in the country.

In most countries of the world, e-commerce has become widespread and opened up incredible
opportunities for business and economic development. Every year the global e-commerce market
grows. This is due to the fact that information technology is playing an increasingly important role
in modern life. Ukraine is trying to keep up with world progress, but lags far behind others in the
development of e-commerce.

E-commerce Logistics are some of the most important aspects to running a successful business
online and entails management of inventory, picking, packing, and shipping of any orders [1].

New approaches to selling products through e-commerce systems also require new approaches
to the formation of a logistics system, which is due to the peculiarities of organizing the processes
of ordering and selling goods via the Internet. This actualizes the need to develop new methods of
electronic logistics. In the competition in the e-commerce market, enterprises should pay more and
more attention to the organization of an effective logistics system, which is one of the main factors
of high-quality customer service.
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