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Anomauia. Ilo3uuitosanus mopeosoi MapKu y c8idomMocmi cnoJICU8a4ie cmae wopasy 8aicuum 3a60aHHAM 045 cheyiaricmie i3
MapKemuHeo8uUx KoMyHikayii. Beauka KinbkKicmos cxoxcux 3a AKiCHUMU NOKA3HUKAMU OpeHOi6 CHPUMUHIOE me, W0 IHKOAU EOUHUM,
Wo pi3HUMb Yi MApKu, € pucu ocobucmocmi, aKi acoyiroiomocs 3 mum 4u inuum opendom. OOHUM (3 DUHKIB, AKUU 3HAYHO PO36U-
HYBCs 34 OCMAHHI POKU, € PUHOK MODiNbHO20 38 93KY. Pazom i3 pozeumkxom mexuoaoeiil 3'a6uracs nompebda i 8 yminomy meopenHti

opendis.

Omoice, us cmamms Mae Ha Memi NPOAHANIZY8aAMU, K YKPAIHCOKI CROJCUBAUI CRPUUMAIOMb MPU HALIOIAbUWI MOp20si MapKu

MOBiNbHO20 363Ky 6 YKpaiHi.

Karouoei caosa: imioic bpendy, ocooucmicms 6pendy, acoyiauyii 3 6pendamu, nepcorigpixauis, Kuiecmap, MTC, Life.

OcobucricTb OpeHpy

"Ocobucricth OpeHOy" € BiTHOCHO
HOBVM TEPMiHOM Y Haylli, MOB'sA3aHil1 3
consumer behavior. CTBopeHHsI i mepe-
HECEHHSI 1IbOTO TepMiHa Ha I'PYHT aKa-
JIEMIYHOI TCUXOJIOTil MOBEIIHKU CIO-
JKMBauiB mpunucyoThb IIX. Aakep, i na-
TOBaHo 1110 noAito 1997 pokowm [1]. On-
HaK TOHSATTS "0COOUCTICTH OpeHmy”
BXX€ TaBHO BUKOPUCTOBYETHCS B Map-
KeTUHIOBiil misutbHOCTI [12]. k. Aa-
Kep TOBOPUTH IIPO OCOOMCTICTH OpeHIY
SIK TIPO CYKYITHICTb JIIOJCBKUX XapaK-
TEPUCTUK, TIOB'SI3aHUX i3 TOPTOBOIO
Mapkolo. Lle pi3Hi Buam ocodbmcTicHOI
XapaKTEePUCTUKH, 110 iX CTBOpUIIA PEK-
Jlama.

Lle Moxe BUOATUCH AMBHUM, axke
HaBilo OpPeHIOBI OCOOMCTICHI Xapak-
TepucTuku? Binmosiab mpocra: pucu
0COOMCTOCTI 1al0Th MOXJIUBICTb iICH-
TU(DIKYyBaTU TOPIOBY MapKy 3-IIOMiXK
OaraTbox y IeBHili kateropii [13].
CniBpoOITHUKY PeKJIAMHUX areHTCTB,
HAIiIAIOUN JTIOACHKUMU PUCAMU TOP-
TOBY MapkKy, $IKy BOHU pEKJIaMylOTh,
HaMaramTbCsl CTBOPUTHU YHiKaJIbHUM
3B'SI30K MiXX OpEeHIOM i CIIOXMBayeM.
Lle BXe He € "3BUYaiiHUM OpeHAOM", a
1Ie BxXe Taka "0OKeBiJibHa, IIAacIuBa i
Becesla TOproBa Mapka, sika Ja€ Ham
CTiIbKM pagocTi”.

JlocaimkeHHsI, SKi BUKOPHUCTOBY-
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IOTh TEPMiH "0COOUCTICTh MApKu", yac-
TO MalOTh NECKPUNTUBHUI XapakTep
(TOOTO KOHIIEHTPYIOTBCSI Ha TOMY, SIK
CIIOXXMBavi omucyioTh OpeHau). Oc-
taHHi gocmimkeHHsa O. [opbaHroka i .
Bosbebkoi [7] mokaszanu, 110 0cCo-
OHUCTICTb OPEHIIY TAKOX JO3BOJISIE TIPO-
THO3YBaTH MOBEIIHKY CITOXUBaviB. SIK
BUSIBWIIOCS Te, 1110 O0'€HYE OCO-
OuCTiCTb OpeH Iy 3 KaIliTaJJoM TOProBo1
MapKu 3 TOUKH 30py CIIOXHBaya (con-
sumer based brand equity) € sKicTb,
SIKy BOHM aHaJli3yIOTh.

JIxx. Aakep [1] ompalrioBana IIKamzy
0COOMCTOCTI OpeHMy, IO CKJIaZaEThCs
3 42 IPUKMETHHUKIB, SIKi BiITBOPIOIOTH
n'aTh BUMIpiB: 1) mupicts (sincerity);
2) 3axorieHHs (excitation); 3) Komre-
TeHList (competence); 4) BATOHYEHICTb
(sofistication); 5) mopcTkicThb (rugged-
ness).

Y cratTi [1] npencraBiaeHO pe3ysib-
TaTH BJIACHUX AocCimkeHb k. Aakep i
MpUBEIEHO 0 JaBUHM PO3BIAOK, SIKi
MepeBipsuin  T'SIBUMIPHY CTPYKTYpPY
1IbOTO KOHCTPYKTY. JloCIimKeHHs Ipo-
Bomwinch y Himewuwnni [4], Icmawii,
Anonii [2], Kopei [15], [Toabiii [6] i B
Vkpaini [18, 19].

Sxo mponenypa OOCTIIKEeHb, IO
ii 3anporionysana JI>x. Aakep, He BUK-
JIUKajla CyYMHIiBiB, TO TpPOOJIEMHUM
CTaJio BUBHAYEHHSI "0COOMCTICTh OpeH-
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ny". Asaynsii i Kandepep Hamossira-
I0OTb Ha TOMY, III0 BU3HAYEHHS, SIKe
BOUpae B cebe KOxXeH Habip oco-
OUCTICHUX XapaKTePUCTHK, € HAITO 3a-
raTbHUM. [ICMXOJIOTH TIparHyTh BMK-
JIIOUUTH 3 TIOHATTS "OCOOUCTICTD" Taki
€JIEMEHTH, SIK iHTeJIeKTyalbHi
3Mi0HOCTI, CTaTh, COLAJIbBHUI CTaTyc.
Bupimmty npobsieMy 10ITOMOTJIO BU3-
Ha4yeHHs, 3TiAHO 3 IKUM "0COOUCTICTh
OpeHny - 1ie Habip pUC OCOOMCTOCTI,
SIKi € KOPUCHUMU i BaXXKJIUBUMU JUISI
Toprosoi Mmapku" [3, c. 151].

Cnim  3a3HaYMTH, IO AaBTOPU
IOCJiIXeHb, SIKi TIepeBipsId CTPYKTY-
Py OCOOMCTOCTi OpeHmy, K IIPaBUJIO,
3MiMICHIOBAJIA TiIbKM MOBHY ajam-
Tauito onuTyBasbHUKa [Ixx. Aakep [1].
Bunsgartkom € mocmimkenHs /x. Aakep
Ta iH. [2], Cynra i Tinxama [15], boc-
Hsika Ta iH. [4], TopGaHioka it Ocrt-
poBcbkoi [6], O. Topbantoka, O. Ko-
Baib i B. Pazmyca [18, 19], y axux Ha-
YKOBLIi 3p00WIN KYJIBTYPHY afanTalliio
ONMUTYBaJTbHUKA, TOBTOPIOIOYHM TTPOLIe-
Iypy MOro CTBOPEHHs Bia IMOYaTky (a
caMme, Ha OCHOBI acoialiit i3 6peHna-
MM, XapaKTePHUMM IS HalliOHAJTbHOT
KYJIETYPH).

Pesynbratu mocnmimkeHb cepen yK-
paiHChKUX CITOXMBAUiB TOKa3aau: Ha
BiIMiHY BiJl 3aXimTHUX, OpeHAN CIIPUIi-
MaloTh Ha YOTUPbOX BUMipax ocoOuc-
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TOCTi: 1) KOMIIeTeHIIisI; 2) eKcTpa-
Bepcist;  3)  NOpUXWIBHICTB,  4)
MakiaBeJlTi3M.

Penyxiiro KiTbKOCTI BUMipiB Ha TJIi
nmocimkeHb k. Aakep Ta ii TTocyigo-
BHUKIB MOTPIOHO TIEpIl 3a BCE TOSIC-
HUTU TIPUNAHSITTAM JIAKOHIYHOTO BU3-
HayeHHs "ocoOucTicTh OpeHmy" SK
KOMILJIEKCY O3HaK OCOOMCTOCTI, IO X
CIOXMBayi BXMBAIOThb Ha O3HAYEHHS
TOproBux Mapox [18, 19].

BpeHpy MoGiNbHOro 3B'93Ky B

YkpaiHi

3a cTaTUCTUKOIO, B YKpaiHi 15 one-
paTopiB MOGiIBHOrO 3B'sI3KY i 56 405
847 aboHeHTIB, OUILIIICTD 3 IKUX KO-
PHUCTYIOTBCSI TIOCJTYTaMU TPLOX OIepa-
topiB: Kuiscrap - 22 022 261; MTC -
17 564 410; Life - 12 210 000. Lli 6peH-
IM 30CepeIKyIoTh HaBKOJIO cebe 51
796 671 BiacHUKIB MOOIIBHUX Tejie-
(oniB, 110 cTaHOBUTH OJU3bKO 92%
3arajbHOi cymu. ToMy YCBiTOMJIEHHS
LIMX OPEHIIB € MyXXe BUCOKHUM.

Komnanito KwuiBcTap 3acHOBaHO
1994 poky. ITpoTsirom KiJIbKOX pOKiB
el  omeparop  cTaB  Jigepom
MOOUIBHOTO 3B'SI3KYy B YKpaiHi, mapa-
JIeJIbHO 3100yBarouM LiHHI IpU3U i Ha-
ropoau, cepeld SIKUX CJid BiI3HAYUTU
TaKi: meple Miclie B peUTUHTY Hailmo-
poxunx 6peHaiB Ykpainu razetu "Jle-
10" (Bepecenb, 2010); mepuie Mmicue
3-IIOMIX HaiKpalliX MICIlb 3 IIpaleB-
JamtyBaHHs B peiituHry Ernst&Young
(iucronan, 2010); nepiiie Miclie B peii-
TUHTY HaliKpanux (ipm y ramxysi Tesne-
KoMmyHikanii BumaBHunTBa "Eko-
Homika" (rpyzenn, 2010) [9]. Bpenn
KwuiBctap Mae naBHIO Tpaauililo, 110 €
HEeBil'€eMHUM eJeMEHTOM MHOoro Bize-
pyHka. Tak, KuiBctap TBopuTh 00pa3
poauHHOrO i 6i3Hec-OpeHmy, KOHCep-
BaTMBHOTO i CyJYacHOro BOJIHOYAC.
PexiramHa KoMyHiKaIliss JOCUTD Pi3HO-
MaHiTHa, 30cepe/KeHa HaBKOJIO raciia
"3 mymxoro 1po Bac".

MTC BBaxa€eTbcs NepIIUM OpeH-
JIOM Ha YKpaiHCbKOMY PUHKY, SIKUI
HaJa€e TeJIeKOMYHIKalliliHi TMOCIyTH.
Ha MoMeHT 3acHyBaHHs, a came, 1992
p., MTC nazuBacst UMC. Tinbku B

Nel ¢ 2011

ynpaeninHa GpeHgamu

qnunHi 2007 p. ¢dipMma orojocuia Ipo
nepexin Ha HoBuii Openm - MTC.
3MiHy Ha3BM TOProBOi MapKM CYIIPO-
BOKyBaJla IMMPOKOMACIITaOHA peK-
JlaMHa KamriaHis [8].

MTC € nouipHbOIO KOMITaHi€IO
OAO "Moo6unbshbie TeneCucrembr” -
OIHOTO 3 HaWOiABIIMX OIepaTopiB
MOOiTbHOTO 3B's13Ky B Pocii Ta kpaiHax
CHJI. Leit pakt npencrabise MTC sk
MiXXHapoaHUI OpeH 1 i3 BeJTMKUM Mac-
wtabom. Y kBiTHi 2009 p. BXe BApyre
nocminie MTC 0OyB emuHoio B Pocii
TOProBOI0 MAapKolo, IO BBiHlIA 10
cBitoBoro peiituary BRANDZ™,
omybaikoBaHoro B Financial Times
[11].

Life - Tperiii 3a BeIMUMHOIO OTepa-
TOp MOOIJTBLHOTO 3B'SI3KY i HaiiMoJIoa-
Ui OpeHI cepea TpeacTaBIeHUX.
[TosiBa Life mpumnamae Ha 2005 p. L
TOproBa Mapka Mepiia 3anpoBaauia
0araTo HOBHUX TEXHOJIOTii B YKpaiHi
(MenoPiHr, TOJIOCOBUIA SMS,
Push-To-Talk, Mo0GinbHe TenebaueHHS
tomo). Y 2010 p. Life ygiiimoB mo ne-
CSITKU HaUOiIbII coliaJIbHO
BiIMOBiTaIbHUX KOMITaHIN YKpaiHu 3a
Bepciero BeceykpalHChbKOI peiiTUHTOBOI
nporpamu "IBapmis” [10]. bpenn Life
OyJIO 3aCHOBAaHO SIK aJITEPHATUBY 10
HalbuTbIIMX onepaTopiB - KuiBcTap i
MTC. 3Baxaiouu Ha HU3bKY BapTiCTb
3aMPONOHOBAHUX TOCYT, OPEeH BUK-
JIMKaB HeaOUsIKWi iHTepec cepea Mo-
noni. PexiiamHa KoMyHiKallist TOproBoi
MapKu CKOHLEHTpyBajacsi HaBKOJIO
racna "Ilparau kpaioro!", rymMopuc-
TUYIHUX TIPUHAOMIB, 11O X aKTUBHO BU-
KOPUCTOBYBAJIM B PEKJIAMHUX 3Bep-
HEHHSIX, i JOTOTUITY YePBOHOTO KOJTbO-
Py 3 CUMBOJIOM YCMiXHEHOTO OOJIMIUsI
(cmaiinika). Lle cTBoproe obpa3 cyvac-
HOTro, MOJIOAIXKHOTO, 3 TBOPYUM
pillIEHHSIMU OpEeHIY.

DocnigHa npoGnema

Teopist aHiMi3My CTBepIXye, 110
JIIOAM  aHTporoMopdi3yoTh, 1100
CIpOCTUTH cOOi B3aeMOJIi0 3 00'eKTa-
mu. [lpukinagoM LOro € MUCIEHHS
Mpo OpeHI sIK Mpo ocody [1, 6, 18, 19].
Mertot0 3arilaHOBaHMX, a OTXe, TpPO-
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BEeIEHUX IOCJiIKeHb, OyJ10 BU3HAUYM-
TH, SIKi pUCU OCOOMCTOCTI CITOXMBayi
aCoIIiI0IOTh i3 TpbOMa HANMOLIBIIMMM
oreparopaMu MOOIIBHOTO 3B'SI3Ky B
VkpaiHi.

Meton

V BracHOMY IOCTiIKEHHI BUKOPHC-
TaHo ONUTyBaJIbHUK OCOOMCTOCTI
OpeHIIy, aZalTOBaHWI IO YKPaiHCHKOI
kynsrypu O. Topb6antokom, O. Kosaib
i B. Pasmycowm [18, 19], 3 Bepcieto 3 30
3anuTadb. JlochmimxyBaauch  TpU
Haibinpwi ornepaTopu MOOUIBHOTO
3B's13Ky B YKpaiHi: Kwuiscrap, MTC i
Life.

JlocnikeHHsT Malu  XapakTep
iHTEpHET-OMUTYBAHHSI B pPeXuMi pe-
anpHOro vacy. lleit iHCTpyMeHT CTBO-
peHO Ha TIpUBaTHOMY BeO-cepBepi, 1o-
MepeIHbO BPaxXyBaBIIM TPUHIUAITA
CTBOPEHHST aHKETU Ha CTOPiHKaX WWw
[5].

CropiHKa-BiTaHHS MiCTWJa Taky
iHdopmMmamito: "[Jobporo mHs! Xodyemo
MOMPOCUTHU Bac 3allOBHUTU HEBEJIMKY
aHKETY, sIKa CTOCYEThCSl CIPUUHSTTS
CUMBOJIIYHOI'O 00pa3y HalOiIbIINX
OpeH/IiB MOOLILHOTO 3B'13Ky B YKpaiHi.
1li mocnimkeHHs aHOHiIMHI, a ixHi pe-
3yJbTaTU OYAyTb BUKOPMCTAHI JIUIIE Y
HayKOBMX HIsIX. JIJIst TOrO 11106 po3Iio-
YaTW 3arlOBHEHHSI aHKETH, MPOCUMO
Bac BITMCATW BiANpaBiIeHUII BaM TIO-
wroto HoMmep PIN (iloro Bu OGauute
HUXYe), MiCIsl YOTO HATUCHITh KHOTIKY
"Mani". JochimKeHHsI CKJIAaTa€ThbCsl 3
YOTUPBLOX YacTuH. [lepexin no HacTym-
HOI 3IiCHIOETbCS MicJs BiAINOBiAI Ha
BCi 3amMTaHHs. 3a0X0YyEMO Bac JaBa-
TH IIMPI i TpoayMaHi Biamosimi".

B ankeri Oyna Taka iHCTPYKIIis:
"VaBiTh, 10 (TyT Oysia BIMCaHA Ha3Ba
OpeHy) 1ie JoanuHa. B sskomy crymneHi
aCOIIIIOETBCS 3 HElo KOXHa 3 HaBeJle-
HUX HIDKYE XapaKTepUCTHK, 1e 1 - "03-
Haka 30BCiM HE Bi[IOBiIae aaHOMY
OpeHay", a S - "xapakTepHa i T0CKOHa-
Jo ioro omwucye", 1-"HeBmamo"; 2 -
"ckopile HeBaano, 3 - "i Tak i Hi", 4 -
"nocuTh BIajio”, 5 - "Bmayio”.

OnUTyBaJIbHUK MIiCTMB 3amMTaHHS
MPO CTaBJAEHHSI M0 AOCHiIKYBaHUX
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OpeHaiB, MPO MeETy KOPUCTYBaHHS
OIlepaTopoM, CyMy, IO ii CIOXHBA4
BUTpavYa€ Ha Micsllb, KOPUCTYIOUMCH
rnocjiyraMyd JaHoro OpeHpy, i piBeHb
3a/I0BOJIEHHSI BiJl HalaHHs rmocayr. Ha-
MPUKiHII OyJI0 PO3MIllIEeHO THUTaHHS
Mnpo BiK, CTaTh, COLialbHUI CTATyC i
Miclie TPOXXUBaHHSI.

Mpoueaypa pocnipxeHb

JocninkeHHsI MPOBEAEHO y TI'PyIHi
2010 p. [MocunaHHs Ha aHKETy 3 MPO-
XaHHSIM i 3aITOBHUTU PO3IMOBCIOIKY-
BaJIi BCiM KOPUCTyBayaM COLiaJIbHUX
mepex (Vkontakte, Odnoklasniki,
Facebook, Googletalk). I3 posicianux

3,9

ynpasninHa 6peHgamu

522 PINiB noBepHyJjocst 259 3anoBHe-
HUX aHKET, 110 CTaHOBUTH 49,6% 3a-
rajgbpHoOi KinbKocTi. Yepe3 HemoOpo-
COBiCHe 3amoBHEHHSI 16 aHKeT OyJ0
BUJIYYEHO 3 aHaIi3y.

Xapakrepuctuka Bubipku

OcTaTOYHO OfepPXKAHO BiATOBIIL Bil
242 oci6 - 107 xinox (44,2%) i 135 4o-
JIOBIKiB (55,8%). CepenHiii Bik - 23 po-
ku. Cepen onuranux oci6 98 (40,5%)
MaJIi TIoCTiltHy po6ory, 131 (54,1%) -
cryneHTH i utre 13 (5,4%) He mipariio-
Basi. HaliGinble pecrioHIeHTiB IMTOX0-
o 3i JIsBiBebKoi 0011, - 80 (33,1%),
orxe, 3 KuiBcbkoi 06a1. - 71 (29,3%) i

3,8
3,7

3,6
3,5
3,4
3,3

32 "'--..%
3’; T X

== KviiscTap

29 .

b

2,8

= MTC

1| Life

Komnetenuis  ExcTpasepcis

MpuxinbHICTb

Maciageniam
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Puc. 2. KopuctysarHs nocnyramu MobifibHuX onepatopis B YkpaiHi
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Tepnominbebkoi - 30 (12,4%). Tlonan
MTOJIOBMHA pecroHAeHTiB 128 (52,9%)
SIK aKTyaJIbHE MiCIie TTPOXMBAHHS BKa-
3aJIM MIiCTO 3 HacejeHHsIM ToHan 300
THc., 47 oci6 (19,4%) - micto Bix 101
1o 300 Tuc., 42 ocobu (17,4%) - micto
Bim 20 mo 100 tuc., 18 oci6 (7,4%) -
micto Bim 20 Tmc., i Tinbku 7 ocib
(2,9%) - cemno.

PesynbTatun

st TOro 11100 MEepeBipuTH, UM iCHY-
[OTh BiIMIHHOCTI Y CIIPUUHSITTI TPHOX
OpeHIiB MOOIJIBHOTO 3B'SI3KY cepejl YK-
PaTHCBKUX CIOXKMBaviB, OyJIO0 BUKOPHU-
craHo onHoctopoHHI0O ANOVA 3 mo-
BTOPHUM BuMipoMm. PesynbraT Tecty
Binkca mis Bcix BumipiB € 0,555, F =
23,43 xonu (df = 234, p < 0,001), o
TTO3BOJISIE CTBEPKYBATH, IO CITOXU-
Bayi no-pizHOMY CIIpUUMAIOTh
NOCHIIKYyBaHi OpeHIW Ha piBHI puc
0COOUCTOCTI, IKi 3 HUMMU TIOB'SI3aHi.

Binbin geranbHUl aHaMi3 maHUX i3
BUKOPUCTAHHSIM TECTy MOCT-XOK Ta-
Kesl TO3BOJISIE CTBEPIKYBATH, Ha SIKUX
BUMipax OpeHIM CHOpUHAMarThCs
MO-pi3HOMY, a Ha SIKMX - OJHAKOBO.
Bussunoch, 1mo Ha BuMipi Komme-
teHuii 6penau MTC i Life He BinpizHs-
otbes (p < 0,97), Ha Bumipax [lpu-
XWIBHICT, 1 MakiaBewtiaMm  He
BinpizHstoThCst OpeHnu Kuiscrap i Life
(BigmosinHo p < 0,21; p < 0,84). Lle 03-
Hayae€, IO IIi TOPTroBi MAapKM CIIOXU-
Badi CHpUiIMalOTb B O3HAYEHUX
BuMmipax cxoxe. CepeaHi OLIHKMU
BUMipiB KOXKHOTO OpeHIy MoKa3aHo Ha
puc. 1.

KopuctyBaHHs mociayraMu KiJIbKOX
MOOIJIBHUX OIlepaTOpiB - IIOIYJSIpHE
saBullle B YkpaiHi. lle pesynsrat Ha-
cammepen (inaHcoBoro 3ucky. Cepen
onutanux: 46,7% - 3aBXIuU KOpUC-
TY€EThCS TIocayraMu openay Kuiscrap,
15,7% - yacto, 12% - inomi, 14% -
pinko, 11,6% - nikonu. Cutyallist Bu-
KopuctaHHs mociyr opeHay MTC Bur-
JIAIae TakuM 9ruHoM: 13,6% - 3aBXIu,
5,8% - yacto, 5% - inomi, 18,2% -
3pinka, 57,4% - HiKOJIH.

PecrioHIeHTU KOPUCTYIOTbCSI MO-
ciyramu MobOiibHOro omepatopa Life
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tak: 37,6% - 3aBxnu, 7,4% - yacto, 7%
- inomi, 16,1% - 3pinka, 31,8% - Hiko-
. [lonynsapHicTe OpeHIiB TeaedOoH-
HUX OTepaTopiB cepell OIMMTaHUX TaKa:
Kuiscrap, Life, MTC (puc. 2).

VY 1ux AOCHiIXEeHHSIX CTaBJIEHHS
PO3IIISIIAIN SIK 3aTajibHe CTaBJICHHS 10
o0'ekta [16], oOMexkeHe 10 OILHIO-
BaJIbHOTO KOMIIOHEHTY 3a JIOTIOMOTOI0
TPbOX ILKAJI: 3JI0 - 100PO, HENPUEMHA
- IpUEMHA, MOXE HE CIOoA00aTHCh -
Moxe crnoaobatuck. PecnoHmeHTH
OLIiHIOBaJM TUTaHHS 3a 7-0ajJbHOIO
mkajaolo. Binmosimi Ha TppOX mimmiKa-
Jlax OyJIo ycepeTHeHO TSt KOJKHOI Map-
Ku i momuHA. BHYTpimmHS y3ro-
IDKEHICTh THUTaHb, SIKi BBIMIIIM 10
CKJIally BUMIipy CTaBJIEHHsI, BUBHAYEHO
HamifiHicTiO mKaau anbda Kponbaxa,
st OpeHay KwuiBcTtap CTaHOBUTH -
0,92; nna MTC - 0,94; nna Life - 0,94.
OpepxaHi (pakTopu HamidHOCTI CIIif
pO3IJISIAaTH SIK Jy>Ke 100pi.

CraBieHHs 10 OpeHAy Il0Kaszallo
CTaTUCTUYHO iCTOTHY KOPEJISLIilo 3 10~
YYTTSIM 33JI0BOJICHHSI, SIKE€ BUHUKAJIO 3
BUKOPHUCTAHHS IXHIX TTOCIYL. Y BUIIAMI-
Ky Openmy KwiBctap 11 Kopessilis €
0,62 (p < 0,001); MTC - 0,59 (p <
0,001); Life - 0,74 (p < 0,001). Yum
Kpallle CTaBJIeHHsI CITOXHMBayi MaJik 10
OpeHy, TUM BuUIlle OYJIO 3aT0BOJICHHS
HUM.

CrasnenHns no KwuiBcrap kopeiioe
i3 cripuiiHATTSIM KomrieteHitii OpeHmy
Ha piBHi 0,52 (p < 0,001), ExcTpaBepcii
- 0,39; IpuxunasHocTti - 0,30 i Hera-
TUBHO 3 Makiasesizamom - 0,33. Cxo-
XKa cutyais € i3 6penmom MTC: xope-
JISIiST MK CTaBJIEHHSIM O OpeHmy i
CTIPUIHATUMU BUMipaMU TIpecTaBIIe-
Ho Tak: 0,58; 0,52; 0,51; -0,34 (p <
0,001), a Takox 6penp Life: 0,49; 0,56;
0,43; -0,34 (p < 0,001). Sk npaBuo,
YUM TIO3UTHUBHIILIE CTaBJICHHS [0
OpeH/y, TUM BUILI OLIHKM Ha LIKajxax
Komnerenuii, ExcrpaBepcii i Ilpu-
XUJIBHOCTI, a TAKOX HIDKYi pe3yabTaTu
Ha wikaji MakiaBestizMm.

CepeaHbpOMiCSIYHA CyMa 3arajbHUX
BUTpaT Ha BUKOPUCTAHHS ITOCIYT
openny KwuiBcrap - me 52 rpH, Ha
opena MTC - 39 rpH i Ha Life - 29 rpa
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(meniana BianosigHo 30, 20, 30 rpH).

KinpkicTp rpoliieit, mpu3HauYeHUX
Ha TeJIeKOMYHIKAlliliHi ITOCIIyru, He
KOpEJIIOE Hi 3i CTaBJIEHHSIM 10 TOPTO-
BOI MapKu, Hi 3 MiClIeM IPOXWBaHHSI,
Hi 3 piBHEM 3a/I0BOJICHHS TTOCIyraMu
(Tinbku y Bumnanky opeHny Life 3ayBa-
KEHO KOPEJSIiI0 MiX IIOMiCSIYHOIO
CYMOIO, BUTpPAUYE€HOIO Ha TOCIYrH, i
piBHeM 3agoBoJieHHss Humu 0,27 - p <
0,001).

BucHoBku

Crniiparounch Ha pe3yJIbTaT IPoBe-
JNEHUX JOCHiIXKeHb, MOXHa 3pOOUTH
BUCHOBOK, 1110 YKpaiHCBKi CITOXXHBayi
MO-pi3HOMY CHPUKMAIOTHL TEPMiH
"0COOUCTICTh 6peHaiB” TPbOX
HaWOUIBIINX OIEepaToOpiB MOOLILHOTO
3B'a3Ky. Lleit dakr mepen moyatkom
O3Sy HE OYB OUEBUAHUM TOMY, 1110
JIeTIIe 3ayBaXKUTH PI3HULIIO MiX OCO-
OUCTOCTIMM OpEeH/IIB, SIKi MpeACTaBIIS -
IOTh pi3Hi KaTeropii MpPOAYKTIB.
BingMiHHOCTI y mpUIMCyBaHHi pUC 0CO-
OMCTOCTI BUHUKAIOTh, iMOBIpHO, 3 Be-
JIMKOMACIITa0HUX  MapKEeTUHTOBUX
Niii, B OCHOBi YOro JIEXKUTh Pi3HULIS B
obpazi OpeHny, KW MalOTh CIOXMU-
Baui.

Pucoro Openny KwuiBcTap, ska
BiIpi3HSIE MOTO Bi iHIINMX, € BUCOKUIA
piBeHb KOMIIETCHIIil, SIKAIl IIPUITICY-
IOTh HOMYy CHOXWBadi (HaWBUIIWI
3-IOMiX TPbOX JOCIiIXKYBAaHUX TOPro-
BUX Mapok). bpeHa cnpuitMamoTh SIK
cepeiHbOeKCTpaBepTuBHMI. Ha mBox
nojanbliux Bumipax Openn Kwuiscrap
cnpuiiMaeThcsa cxoxe nmo Life: ce-
peHiii piBeHb MPUXWIBHOCTI (BULLIMI
Hixk y MTC), a TakoX HU3bKUU piBEHb
MackiaBemnizmy. Onucyioun KwuiBctap
pi3HMMU pUCaMM OCOOMCTOCTi, MOXKHA
CTBEpPAUTH, 11O 11 OpeH/ 1 MpaBIOMOB-
HUI, MyOpWii, cTapaHHUM, TigHUI
IOBipU CIIOXWBAYiB, YIIEBHEHUUN Y
co0i, TaKoX TOBapUCbKMII y CBOIi
IiSUTBHOCTI 1 BITKPUTHWIA 715 iHIIINX.

Y NopiBHAIBHOMY JOCJiIXKEHHI
openn MTC mae HaliHUXXYi TTOKa3HU-
KM TIO3UTUBHUX PUC i HAUBUIIMUA TTO-
Ka3HUK Ha BUMipi MakiaBesiizmy. Pu-
cu, SKi BiIpi3HSIOTH lLiell OpeHna Bif

MAPKETWUHT B YKPAIHI

NIBOX iHIIIUX, - 1I€ CEPEeNHii piBeHb eK-
CcTpaBepcii, HU3bKUI piBeHb MPUXUIIb-
HOCTI i cepenHiit piBeHb
MackiaBemnizamy. OCOOUCTICTP MapKu
MTC MoxHa ommcaTd TaKMMH pHCa-
MU: CepelHbOTOBapHUChKa, MOMIpHO
Binkputa i roctruaHa. MTC xapakre-
PU3YETHCSI CEPEeNHIM piBHEM pUC,
MOB'SI3aHUX i3 JIATIAHICTIO I OMiKyH-
crBoM. CrioxkuBaui  NPUMUCYIOTh
o6penny MTC pucu, nos'si3aHi 3 Opex-
JIUBICTIO ¥ acolliaiIbHUM TUIIOM TO-
BEIiHKU.

Pucu, gxi Binpi3zusioTs 6penn Life:
BUCOKMI piBeHb €KCTpaBepcil (HaliBu-
1187071 OCJTIIXKYBaHUX
OpeHIiB) i cepenHili piBeHb KOMIIE-
TeHuii (Ha piBHi OpeHny MTC). Ha
nBox iHImMX BuMipax (ITpuxuiibHICTD i
MakiaBemnizam) Openn Life crnpuii-
Ma€eThes cxoxe 3 KuiBcrap, ToOTO Ha
CepeHbOMY piBHi MPUXMIBHOCTI i
HU3bKOMY piBHI Makiapeitizmy. Oco-
oucrictb 6peHay Life hopmytoTh mepinn
3a BCE TaKi pHUCH, SIK Beceluii, ToBa-
PUCBKMIA, ApYyXHill, Oamakydmid,
aMOITHUI, BiIKpPUTHIA i TOCTMHHUA.
XapakTepHUMU pHUCAMU € TaKOX
JIaTiTHICTh Ta OTIKYHCTBO.

IIpoBenenuii aHajii3 IOKa3ye, IO
CTaBJIeHHSI 10 OpeHIy MoB'si3aHe 3
MPUCBOEHHSIM PUC OCOOMCTOCTI, a Ta-
KOX 3 BITUyTTS 3a10BOJIEHHS. YUM 110-
3UTHBHILIE CIPUAHSTTS TOPrOBOI Map-
KM, TUM BUIII OLIIHKM Ha TPbOX IIKa-
nax: Kommnerenuii, ExctpaBepcis i
IIpuxunpHicTh, a TaKOX HU3BKI pe-
3yJbTaTd Ha IKajgi MakiaBestizmy.
YuM Kpalme cIoxXuBadi cHpuiiManiu
OpeHI, TUM iXHE 3adOBOJICHHS OyJI0
OLTBIIUM.

Lli nocnimkeHHs MalOTh i ¢BOi 00-
mexeHHst. [lo-nepiie, (okycyrounch
Ha CBIiJOMMX acmekTax JIIJACbKOTO
MUCJICHHSI, He MOKJIMBO OfiepKaTH I10-
BHY KapTUHY SIBUILA, SIKE JOCTIIKYEMO
[14, 17]. [To-npyre, y LUX TOCTiAXKEH-
HsX Oyjaa oOMmexkeHa IpyIia PecIoH-
JIEHTIiB 10 MOJIO, SIKi MalOTh ITOCTiliHE
OigKJII0YeHHsS A0 Mepexi [HTepHeT
BIoMa abo Ha poOOTi, TeX 3BaxKalouu
Ha XapakTep METO/y ONUTYBaHHS (OH-
JlaifH-aHKeTa).

3-TIOMiX
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OnHak, MoKa3yluu MpakTUYHe 3a-
CTOCYBAHHS KA JIJIST JOCITiIKEHHS
0COOHMCTOCTiI OpeHIy, MOXHA CKa3aTu,
10 1Ie KOPUCHMI METON TepeBipKu
CTaHy OCOOMCTOCTi TOPTOBUX MapokK 3
METOIO MOJAJIBIIOTO iX TMO3ULIOHYBaH-
HSI.
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