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DIGITAL TRANSFORMATIONS IN LOGISTICS  
AND MARKETING 

 

In the context of digital transformation, new concepts are emerg-
ing, such as "digital logistics", "digital marketing", "digital marketing 
logistics" and more. Despite of the many existing scientific papers 
and various publications on the Internet, there is a need to clarify 
these concepts in order to understand them clearly. 

In the research of the essence of each of the new meanings in the field of 
logistics and marketing can follow these steps: 1) definite the essence of the 
traditional (conventional) concept, which became the basis for the formation 
of a new concept (for example, a traditional concept - marketing, a new con-
cept - digital marketing); 2) the research on using digital technologies in the 
context of the concept and their influence on the transformation of the tradi-
tional concept, which caused the emergence of a new one; 3) analysis and 
refinement of the new concept. 

Marketing and digital marketing. Nowadays there are quite a number 
of approaches for understanding essence of marketing. In particular, in [1] 
lists more than 70 different definitions of different scientists and special-
ists. In general case, by marketing can be understood the activities of the 
company (enterprises, institutions, organizations) for the formation and 
satisfaction of demand for their products [2]. In recent years, marketing 
tools have significantly expanded. Thankly to development of digital 
technologies, the number of points and ways of engaging with the end 
consumer of a products has significantly increased, marketing becomes 
more interactive for the buyer, who has the opportunity in different ways 
interact with the products manufacturer. The buyer from passive partici-
pant of sales, when he played the only role of consumer, who can choose 
only from what the manufacturers offer, transformed in an active partici-
pant as the sales process itself, also and marketing, who has opportunity 
influence on features of the end products.  

Now near with the traditional term “marketing” is widely used new 
term “digital marketing”, by which they understand marketing activity 
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with using of digital technologies. In digital marketing distinguish the 
following species: social media marketing (SMM); content-marketing; 
search engine optimization (SEO); search engine marketing (SEM); pay 
per click (PPC); affiliate marketing; email-marketing; digital radio; digital 
television; advertising on mobile phones [3]. 

Logistics and digital logistics. There are a number of definitions 
of the term "logistics", but in the general case, the essence of logis-
tics is determined by its basic rule "7R", which is obtain by certain 
consumer the needed product (service) in the right quantity and qual-
ity at a specific place at an agreed time with specified delivery costs 
[4]. Logistics – is the science of optimal management of material, 
information and financial flows in economic adaptive systems with 
synergistic connections [4]. Prominent concept in traditional logistics 
is material flow (flow of physical product). In conditional of digital 
economics appear new product – digital. In the other hand, tradition-
al information flow also is being modified – with every year it is 
increasingly dominated by information in digital (electronic) type. 
It`s stipulate emergence of digital (electronic) logistics.  

Digital (electronic) logistics is a management subsystem for prog-
nostication, planning, decision making, coordination and control of 
digital (electronic) flows (which can be both informational and mate-
rial in conditional digital economy) using digital technologies in 
agreement with material, service and finance flows and also with the 
flow of intellectual and labor resources on macro-, meso- and micro-
economic levels (formulated on the basis [5]). 

Marketing logistics and digital marketing logistics. Connection of 
marketing and logistics  may condition emergence synergy effect in pro-
cesses of promotion and sales production for consumer. It hap-
pens thereby marketing as management concept which is oriented on 
market, and logistics as management concept which is oriented on flows 
movement (especially, material), they are both can improve utility and 
value of product, which feels by consumer [6]. Combination of marketing 
and logistics got the name marketing logistic. In general digital marketing 
logistics can determine as connection between digital marketing and digi-
tal logistics in context of promotion digital product from manufacturer to 
consumer. However, digital marketing logistics also can belong to promo-
tion of physical products with using digital technologies. 
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Throw the digital technologies of digital marketing logistics the most 
characteristic are this which are characteristic both for digital marketing 
and digital logistics. For example:  Internet of things, Big Data, Cloud 
computing, Blockchain, Artificial Intelligence, Virtual Reality (VR), 
Augmented Reality (AR). Details of these technologies you can be 
found in the article [7]. 

“Digital” connection between consumer and manufacturer is generate a 
big amount different structured and non-structured data, clearly organized 
work for their save, processing and analyses can give competitive ad-
vantages for manufacturer. It can be doing in the context of Big Data. In its 
turn Big Data must have physical (real) place for save and their processing, 
which should be powerful (in case of the computational capabilities) and 
big in the context of storage media capacity. This problem can be address, 
for example, with help of cloud computing, which provide remote for pro-
cessing and saving data. Along with the increase in quantity digital data and 
their accessibility is need for their reliability of keeping and credibility. 
“Blockchain” technology, in particular, can provide this. “Big Data”, 
“Cloud computing” and “Blockchain” together can provide reliable and 
operative analyses of information in digital marketing logistics in order to 
make informed decisions. 
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RESEARCH ON INDUSTRIAL CONVERGENCE IN DIGITAL 
ECONOMY-BASED ON HEILONGJIANG PROVINCE’S  

CROSS-BORDER E-COMMERCE DEVELOPMENT 
 

1. Introduction 
With its geographical advantages and its comparative advantages 

in the Internet field, Heilongjiang Province promoted the rapid de-
velopment of the Internet economy in Russia, fostered a new digital 
trade format represented by cross-border e-commerce, and promoted 
online and offline collaborative promotion of customs clearance lo-
gistics and financial services. With the cooperation in the field of the 
Internet, we will promote the construction of a new pattern of all-
round cooperation with Russia. [1] 

The structural framework of the paper is composed of three main 
parts. The first part is concerned with the foundation of Heilongjiang 
Province’s cross-border e-commerce development construction. Es-
pecially in the era of science and technology, the popularity of the 
Internet has greatly increased, and the awareness of people’s online 
shopping has become stronger. On this basis, Heilongjiang Province 
has also used its industrial transformation to build a new era of digi-
tal trade and help its economy improve. The second part expounds 
that in the process of building Cross-border e-commerce develop-
ment, Heilongjiang Province has issued a number of favorable poli-
cies and actively upgraded the development of software and hard-
ware facilities to support e-commerce cooperation with Russia, 


