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«IHHOBaYii - ye me, wjo gidpisHsie Aidepa 8i0 io2o NocaAI008HUKIB»
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IIPOCYBAHHSI HA PUHKY IHHOBALIIMHHUX TOBAPIB
(HA IIPUKAAI ITPOAYKIIIL APPLEIPHONE)

AHoTanjiga. Y crarTi AocaipkKeHO OCHOBHI IIJISAXW NPOCYBaHHS Ha pUHKY mnpoxaykuii Apple. 3'sicoBani
NPUYMHU ONYJISAPHOCTI JaHOT'0 6GpeHAY.

Knw4yoBi cioBa: iHHOBalisi, iHHOBaIilHA aKTUBHICTb, CTpaTeriuHe ymnpaBJiHHA iHHOBAIiAMHY,
iHHOBaLiHUI npolec.

IMPOABUXEHUE HA PbIHKE MHHOBAILIMOHHBIX PROMOTING INNOVATIVE PRODUCTS ON
TOBAPOB THE MARKET

(HA IPUMEPE ITPOAYKILIUU APPLEIPHONE) (FOR EXAMPLE, PRODUCTS APPLEIPHONE)

AHoTanus. B ctaTbhe ucciefoBaHbl OCHOBHUE NMYTHU Abstract. The article examines the main
MpOJIBUXKEHUsI Ha pbIHKe NpoAykuuu Apple. BrisicHeHbl ways of promoting products on the market Apple.
MPUYUHbI NONYJISIPHOCTH JAHHOTO OpeH/a. The reasons for the popularity of the brand.

KiiloueBble CJIOBa: WHHOBaIlblsl, MHHOBal|blIOHHAs Keywords: innovation, innovation activity,
aKTHUBHOCTD, CTpaTeruyeckoe ynpaB/jeHue strategic management of innovation, innovation
WHHOBALbISIMY, MHHOBALMOHHBIH NpoIiecc. process.

Bcetyn. CBiTOBUM JOCBIiA peasisalil NpiopUTeTHUX HANPSMIB PO3BUTKY HalliOHAJbHUX €KOHOMIK
NiATBep/PKyE HaWBuUIy eQdeKTUBHICTb iHHOBaliliHOI Mojesi, y Mexax Kol MporpecuBHi
TpaHchopMallii BAHUKAIOTD i MOMUPIOIOTHCA B Pi3HUX IUIOIMHAX — NPeJIMeTHUX, PYHKI[IOHATbHUX,
pecypcHux Ta iH. [HHOBalliliHa aKTHBHICTh €KOHOMIYHUX Cy6'€KTIB KpaiH, 1[0 3/jaTHi 3a6e3MeYuTU
TaKWi Mporpec, NOTYXHO BIJINBAa€E He TiJIbKM Ha €KOHOMiuHe 3pOCTaHHS, a U Ha (OpMyBaHHSA
KOHKYPEHTHOTO CYyCHiJIbCTBa, IMEepPeTBOPHIOYUCH TMNpPU 1bOMy Ha IHTErpoBaHUN UYMHHUK
36a/1aHCOBAaHOI'0 PO3BUTKY HALiOHAJbHOI €KOHOMIKHM B LiioMy. KpUTHYHO BaXKJIMBOI yMOBOIO
CTBOPEHHS MiANPUEMCTBAMU [JOBrOCTPOKOBUX KOHKYPEHTHHMX IepeBar Ha pPUHKY IHHOBaAL[iMHUX
TOBapiB € BMiJie 3aCTOCYBaHHSA TEOPETUYHUX MOJeJsiell Ta 6i3HeC-TeXHOJIOTiM Cy4acHOT0 MapKeTUHTY.
[Ipy nboMy mpob6JieMa BJOCKOHAJIEHHS MapPKETHHIOBOI JlislJIbHOCTI HA pUHKY iHHOBALiMHUX TOBapiB
aKTyaJibHa He JiMlle B KOHTEKCTi peasisalii KopnopaTUBHUX iHTepeciB HallioHaJbHOTO Gi3Hecy, a U 3
NOCJISIAY KOHCTPYKTHUBHOIO BIIPOBA/PKEHHSI MO/JeJli iIHHOBALliIHHOT'O0 PO3BUTKY €EKOHOMIKH YKpaiHU.

OyHJaMeHTa/NTbHI JOCaiP)KeHHs1 TpejcTaB/ieHi HapoOKaMU KJACUKIB eKOHOMiyHoi Teopii A.
Cwmita, /I. Pikapgo, K. Mapkca, E. Bem-BaBepka, Jlx. Mins. IxHi igei Ta BUXigHI HAyKOBI MOJI0XKEHHS
OyJid [ONOBHEHI TEOpeTUYHHMMM Ta eMHipuYHUMHU po3pobkamu M. A6pamosuna, JI. Banbpaca, E.
HeHicoHa, B. /xxeBoHca, [l. KeitHca, A. Mapana, /. Caxasna, P. Conoy, P. @octepa. i gocnimxeHHs
CIPUSJIU T0SIBi HOBOr'O HAMpPsIMYy B eKOHOMi4Hi# Teopii — BUBUEHHsI 3aKOHOMipHOCTe! iHHOBalliiHOTO
PO3BUTKY, pe3yJbTaTOM SIKOI'O € AOCUTb HIBUAKUU PO3BUTOK LIMPOKOIr0 CHEKTPY MAapKETHUHIOBUX
npo6JieM CTpaTeriyHoro ynpaBJaiHHS.

JocnigkeHHSAM NUTaHb CTBOPeHHS IHHOBAI[IMHUX TOBapiB Ta MNPOBa/PKeHHsI iHHOBaLilHOI
JisIIBHOCTI Cy0’€KTIB roCHnoZlaproBaHHSI 3alMaETbCA PAJ BijoMUX BITYM3HSAHUX HAYKOBLIB, cepen
SIKUX MOXXHA BUJIAUIMTH nparni: Boliyaka A. B., bana6anogoi JI. B., [lTusumuyka B. I1., Lamenka C. M.
Kangawma B., [leTrpoBuya M. M.

[lix iHHOBauisgsMu (aHrj. “innovation” - iHHOBallis, HOBOBBE/IEHS, HOBM3HA) PO3YMilOTh 00'€KT,
BIPOBA/[PKEHUH B BUPOOGHUIITBO B pe3y/IbTATi MPOBeJeHHSI HAYKOBOTO J0CJiP)KEHHSI YU 3P06JIEHOTO
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BiIKPUTTH, IKUH SKiCHO BiJIpi3HAETHCA Bif monepeAHbOro aHajora [2]. IHHoBaril BK/IIOYaKOTh B cebe
He JIMIIe TeXHiYHi Ta TeXHOJIOTiYHi po3pobkH, aje W yci 3MiHM, 110 CHOPHUSIOTH MOJIMIIEHHIO
JisiibHOCTI mignpreMcTBa(HOBI TOBapHy, HOBi MOCAYTH, HOBI CIPUATIUBI YMOBH /151 K/Ii€EHTIB i T. 11.)[ 3]

IlocTaHOBKa 3aBAaHHA. HaykoBa po6oTa Ma€ 3a MeTy AOCHIJUTH IJIAXU BUBEJeHHSI Ha PUHOK
Ta NPOCYBaHHS Ha HbOMY iHHOBAIiHHUX TOBapiB Ha NMPHUKJaAi MOOiIbHUX TesedoHIB GpeHy Apple
iPhone, okpecinTyn nepeiyMoBH MOMYJSIPHOCTI JAaHOro GpeHAy Ta iCTOTHUX NPOAAXIB y Pi3HUX
KpaiHax.

Pe3yiabTaTH. YcnimHa AissbHiCTE GipMM Ha pUHKY Iepul 3a BCe 3aJIeXUThb Bif cTyneHs ii
iHHOBauUifHOI AissibHOCTi. CaMe po3po6Ka Ta BOPOBAPKEHHS HAa PHHOK HOBHUX TOBapiB abo ix
Moaudikalis 3abesnedye A MiAOIPUEMCTBA CTiMKI KOHKYpEHTHI mepeBaru Ta [03BOJISIE OijbIl
NOBHO Ta Kpallle 33/J0BOJIbHUTH MOTpebU cnoxuBadiB. Aje JiJisl yCHilIHOI peasisalii Ha pUHKY
TOBAapHUX IHHOBALill HEOOXiJHO JOCIAIAUTH CTaH Ta CTPYKTYpPY MONHUTY, 3HAaTH CMaKHU Ta yNnoJ00aHHA
CIIO>KMBAYiB.

[lutanHs BUGOPY TOBapiB /i BUPOOHHUIITBA Ta peaJizaliii mocrae nepej KoxHOw ¢ipMmoto.
Bupo6HUK npaloe [/ CIoXKKMBaya, TOMY HacaMIepe/ IOTPi6HO 3HAaTU CMaKM CloXKKBaviB. CaMe npo
e Jli ikokk ckasaB: «KosiM € rapHUi MPOAYKT, BaM He MOTPiOHO OYTU rapHUM MapKeToJiorom» [4].
[lum nmeBizoM ckopucTtasacsa ¢ipma Apple Ta Bunmyctuiaa Mo6iibHUM TesiedoH « Iphone 6 Plus», skuit
3aBowoBaB 41% punky cmapTdoniB B CIIA [5]. Jocaiguunbka komnanisa KantarWorldpanel COMTECH
(/IoHdoH,Beauka Bpumatuis) ony6JiikyBaJja 3BiT, 3riiHo 3 ikuM B CIIIA B nepioj 3 BepecHsI 10 KOBTEHb
2015 poky 41% npojaxiB Bcix cMapTOOHIB (3 aHasa smart — po3ymHull, i aHaa. phone — mese@oH)
npunazgae Ha 5,5-awiMoBui iPhone 6 Plus. PesysnbTaTu onuTyBaHb mokasainy, mo 58% moKymuiB
iPhone 6 Plus Bubpanu ganuii anapat 4epes 36i/blleHy JliaroHa/lb AUCIIE. 3a 3aneBHeHHAM Kantar
Worldpanel COMTECH, npogax iPhone 6 Plus cknagawoTs 10% Bijg 3arajbHOro ob6csry npojaxis
cMapTdoHiB B nepiof 3 ceprnHs no xkoBTeHb 2015 poky, o HabaraTo 6isblie B nopiBHsAHHI 3 2% 3a
TOU ke nepiof 2014 poky.

OnuTyBaHHS TaKO0X IMOKas3aso, L0 cepej yCix CnoxuBadyiB, 1m0 kynuau iPhone 6 a6o iPhone 6
Plus, Tinbku 9% € koaUIIHIMU KopucTyBayaMu Android-npucTpoiB, ki Bupimuniay nepeidty Ha 10S.

OCHOBHUM KOHKYPEHTOM 3a CMaKH KOPHCTyBayiB MoOiibHUX TesedoHiB Apple iPhone € ¢ipma
Samsung,sika 3allpoNoOHyBaJa CBOIO aJlbTePHATUBY — MoOiibHUH TesiedpoH Galaxy Note 4 (2015p.), sika
3aHa/TO CUJIBHO 3aTpUMaJia [104aTOK MPOJAXiB, TOMY IONYJSAPHICTh JAHOTO anapaTy OLiHUTH He
BAasnocs. [lpore Apple 3Mor/sia Bcboro 3a JONOMOrOK OJHOIO NPUCTPOI 3aXONWUTH NPAKTHUYHO
N0JIOBUHY PHUHKY cMapTdoHiB B CIIA. TakuM BHUpPOOHUKAM Ha PUHKY MOGIJBHUX TejaepOHIB fK
Samsung, LG, Google Ta iHIIMM KOMNaHisIM, L0 NMPOMNOHYIOTh CMapTPOHHU 3 BEJUKOK JiarOHasJo
JUCIies], TOTPiOHO MOCTIMHO LIYKaTH TaKi LIJIAXU 3aBOIOBAHHS PUHKY, fKi 6 CYyTTEBO JONOMOTJH
npotuctoaTu Apple [6].

BapTo 3azaHauunTy, o iPhone 6 ta iPhone 6 Plus Buiiminu Ha puHok 9 BepecHs 2014 poky, npoTe
Apple npogana ix y»ke 6iap1 Hixk 20 MaH.IUT. Y nepuii Tpu AHI npoaaxiB iPhone 6 Apple npoaana nux
IpUCTPOIB Ha CyMy, sika B eKBiBa/eHTi ckyazae 6sv3bko 10 MiH. rpH. IlopiBHAJAbHA TabauLs
OCHOBHUX ITapaMeTpiB BOX IPUCTPOIB HaBeJieHa HUXKYe.

Tabauys 1
TITOKA3HUKHU IHHOBAIITHUX TOBAPIB
APPLE IPHONE 6 TA APPLE IPHONE 6 PLUS
Iloka3Huku Apple iPhone 6 Apple iPhone 6 Plus
Ilouamkoea yina 3a koumpakmom | 200-400 $ 300-500 $
Tun | CMapTdoOH, KOMYHIKaTOP dabaet
Po3mipu | 138,1x67x6,9 MM 158,1x77,8x7,1 MM
Baza | 1291 172r
Bapmicmb 1 meaegponay epH. Ha | 14900 17900
daHuii uac
IIpoyecop | Apple A8 Apple M8
Expan | 4,7 moiima 1334x750 5,5 mroiima 1920x1080

Y cBoeMy nepuioMy 3BiTi Apple He HaJjasa po36UBKY npofaxiB okpeMmo 1o iPhone 6. Ane 6y.10
OYEeBHU/HO, 1110 3aIlacH IepIIoTo AJs KoMIaHii pabseT Buuepnanuca mpugiie. [lonut Ha iPhone 6 Tex
OyB HIXYMM. 3a JaHUMHU areHTcTBa Fiksu, yactka iPhone 6 cksana 1,82% Bix 3arajibHOro 4ucia
nomiueHux B IHTepHeTi «aiidoHiB». TobTo, 8,7 3 10 m™uH. HoBUx iPhone - pe iPhone 6.
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https://uk.wikipedia.org/wiki/%D0%90%D0%BD%D0%B3%D0%BB%D1%96%D0%B9%D1%81%D1%8C%D0%BA%D0%B0_%D0%BC%D0%BE%D0%B2%D0%B0
https://uk.wikipedia.org/wiki/%D0%90%D0%BD%D0%B3%D0%BB%D1%96%D0%B9%D1%81%D1%8C%D0%BA%D0%B0_%D0%BC%D0%BE%D0%B2%D0%B0
https://uk.wikipedia.org/wiki/%D0%A2%D0%B5%D0%BB%D0%B5%D1%84%D0%BE%D0%BD
https://ru.wikipedia.org/wiki/%D0%9C%D0%B8%D0%BB%D0%BB%D0%B8%D0%BC%D0%B5%D1%82%D1%80
https://ru.wikipedia.org/wiki/%D0%93%D1%80%D0%B0%D0%BC%D0%BC

HemonaBHO cTaTHCcTHKa 060X pipM oHoBHMJIacs. 3a nanumu Fiksu, iPhone 6 npouyuTtyeThcs Bxe 3,69%
Big momivenux B IHTepHeTi iPhone. ChiBBigHOmMEHHS ckopoTuiocd Big 3,5 0 1, ajsie B abCOIIOTHUX
yuciax 3suyaiiHuil iPhone 6 3HoBy 06imoB. KinbkicTs iPhone 6 Bupocsa Ha 1,87%. Cxoxi aaHi nae i
Mixpanel - 5,45 Bigcotka gusa 4,7-awoimoBoro iPhone 6 (+ 2,23%) i 1,24 BiacoTka. Taky AuHaMiky
300paXKeHHO Ha PUCYHKY 1.

Ok ne Sop 7, 2014 - Oct &, 2014 Hour | Day
FTIUNE

BigcoTox
npojaakin

Puc.1. JUHAMIKA ITPOJAYIB APPLE IPHONE (3 18.09.2014P 110 06.10.2014P)

3a manumu puc.l BuzaHo, wo Apple Bxke npopasa 6inbue 21 miH iPhone 6. 3a gBa TuxHi (3
18.09.14 o 06.10.14) iPhone 6 cTaB HallnonyJ/sApHimKM iPhone cepen Bcix npeacTaB/ieHUX Ha PUHKY.
BapTo 3a3HauuTy, mwo Apple i Ha JaHUM Yac HpejCTaBJs€ HA PUHKY [AJs KOPUCTYBayiB He JIUIIE
iHHOBaLilHI ToBapy, ase i nonepefHi Mozesi Apple iPhone, siki Texk MalOTh CBOIX MPUXUIbHUKIB. ¥
2013 poui 3a 14 gHiB iPhone 5s i iPhone 5c¢ cranoBu/M 2,43% kopucTyBauiB 6a3u iPhone. ¥ 2014 p. 3a
ToM »Ke yac y Apple iPhone 6 i Apple iPhone 6Plus - Bxxe 4,7%, To6TO0 B /iBa pasu oGiblie [7].

[lpoTe, BapTicTh akiid Apple Ha MOMEHT 3aKpUTTS TOpriB 3HU3Wjaca Ha 2,16$ (-1,9%) no
BiJHOIIIEHHIO 10 MomnepeaHboro AHs i ckaana 110,15%. AHamiTHKK BiA3HA4alOTh, 110 Iie HAKGIIbII
BeJIMKUH CHaJ BapTOCTi aKLiil KOMIIAHII Mmif yac npe3eHTalil HOBUX NMPUCTPOIB 3 MOMEHTY aHOHCY
iPhone 5CiiPhone 5S B 2013 pouji, kos1u akiiii Bnaau Ha 2,3%.

$

T\“ﬁwﬁmv M .

9:30 an 1 am 12 pm 1 pm 2 pn Yac

Puc 2. CnAL BAPTOCTI AKLY APPLE

3HMKEHHSI BapTOCTi akliii Apple Ha T/ii aHOHCY HOBHUX MPOJYKTIB He MOKpaI[yBaJi0 PUHKOBOI
cuTyalii. Y deproBuil pa3 iHHOBauiHMH cTaTyc KoMmmaHil 6yB HOCTaBJeHUH MiJi CyMHIB yepes
BificyTHiCTh NpOpPUBHUX ifeil [8].
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BapTo HaroJsiocuTH, 1[0 B KOMMaHii Apple B IKOCTi«IIpoakiB» BPaxOBYEThCSA 3arajibHa BapTiCThb
IIOCTAaBOK y poJapax. Ilifg KinbkicTIo mocTaB/eHOl NPOAYKII MaeTbCA Ha yBasi He npojaxi
KOpHUCTYBayaM, a MOCTaBKU pecesiepaM (KiJbKiCTh NpoJaHUX NpUCTPOiB Apple € KoMepiiiiHOO
TaeEMHULel0 ipMHU 0 4eproBoro KBapTaJbHOTO 3BiTy). HaykoB1i BBaXkaloTh, 1110 peceJiyiep (Bif aHTJI.
resell - nepenposaBaTu) - Lie JIIOAUHA, KA epenpojAaE NOCAyTH TpeTbol ocobu. OTxe, iHpopMauia
npo 10 minbioHiIB«mpoganux» iPhone He o3Hauae, MO NPUCTPOI AINALILIN A0 KiHIEBUX CIIOXKUBAdiB.
lnoTeTu4HO icHYe UMOBIpHICTB TOTO, 1[0 YaCTUHA MOGIILHUX TeJiedOHIB I1ie 36epiraeTbcsa Ha CKIAJI.
Kypnauict Forbes Yak /lxxoHc ony6/iKyBaB HacTynHy JiiarpaMy, IpeAcTaBJieHy Ha puc.3.

12 First 24 hours of pre-orders Opening weekend sales
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Source: MacStories

Puc.3. JUHAMIKA ITIPOJAXIB TOBAPIB APPLE IPHONE

3a ganumu KantarWorldpanelComTech, 6inbiie mosoBuHu cMapTooHiB y CIIA - wue iPhone.
Apple Bpasocs 3alHATH TijHY pUHKOBY Hillly, 0COGJMBO BpaKae us nudpa y NOpiBHAHHI 3 JaHUMU
2013 poky - 53% .36inblieHHss nUTOMOi Baru Ha puUHKY cMaT¢oHiB Apple iPhone o6ymoBiiene
HelIMOBipHO BUCOKMM mnonuToM Ha iPhone 5 He3Bakaiouu Ha Bci MOXJIMUBiI HeZoJsikU iMmpobyeMu
IIPUCTPOIO, IIPO AKI HAroJoUWyKTh KOHKYPeHTH. TakuM UYMHOM, MOKHa CMIJIMBO CKa3aTH, 110 Bcynepey
pi3HMM 3MiHaM B KOMMaHil, maZiHHIO aKIili KoMnaHii 30KpeMa, Apple BIeBHEHO TPUMAETHCS HA IJIABY
i NpoJi0BXKy€ 3aBOMOBYBaTHU HOBi pUHKHU 36YTY.

Heio1aBHO Hait6inbmni mBednapcbkui pinancoBuit xoaauuar UBS Group AG ony6JikyBaB Taky
CTAaTUCTUKY: 106 npuzabdatu cobi iPhone cepepHbocTaTHCcTHYHOMY MellKaHIo l[lopixy gocTaTbHO
npamoBatyd 6sin3bko 21 roamuHu. A xuteno KueBa i MOKYNKH IIbOTO iHHOBAI[iIMHOTO TOBapy
noTpi6HO npalBaTH 6,u3bko 627 roauH (y 31 pa3 6inbuie!).

Micra Kiey ™= 627.2
Jakarta "= I <630
Mumbai = I - 40.4
Bucharest Il NG 0.1
Beijing N NG 7.8
Moscow wa D 1552
Istanbul I 2.2
Sao Paulo = NGNS 100.2 °
Johannesburg = D 26.9
Seoul = D 572
Dublin 1) D 43.4
Berlin ™= D 43.3
Paris 10 D 42.2
London £ I 41.2
Tokyo e HED 40.5 . .
Sydney &8 D 34.0 KinbkicTbh rogun
New York City W8 WD 24.0
Zurich 3 WD 206

PUcC.4. MOXXJIUBICTb MPUJBATH IPHONE 6 Y PI3HUX KPATHAX CBITY

BucHoBKu. [IpoBiBIIM AoCaifKeHHs, MOXXHa KoHcTaTyBaTH, 1o iPhone 6 Ta iPhone 6 Plus
BiZNOBIAAIOTHE CMaKaM CHO>KHBaYiB, 8 TOMy KOPUCTYIOTbCA BEJUKOIO MONYJAPHICTIO Ta HEMMOBIpHUM
NONMUTOM, X04a W TPUMAKTb BUCOKYy LiHy. [IpoTe mepcrnekTHBa 3aBOIOBAaHHA LUMHU NPUCTPOSIMH
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http://www.kantarworldpanel.com/Global/News/Apple-achieves-its-highest-ever-Smartphone-share-in-US
http://ukrainianiphone.com/22/09/2012/85496
http://ukrainianiphone.com/29/09/2012/85885

BITYM3HSAHOrO PUHKY Hapa3si He € BTIIIHOW, a/j)Ke BHUCOKA I[iHa cMapT(}OHIB € HEMOCUJBHOW [JIs
6inbocTi ykpaiHjiB.
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300yBay Kadepu MCUXO0JIOTII Ta NeJaroriku ¢akyJbTeTy 3 MiATOTOBKH $axiBIiB

JUIS miapo3aiiB Misinii rpoMaicbkoi 6e3neKy Ta KpUMiHa/IbHOL MiJlilii y cipaBax giTei
Xapkiscokull HayioHabHUU yHigepcumem eHympiwHix cnpas

CYYACHE PO3YMIHHSA CTPYKTYPH COLIIAABHOI'O IHTEAEKTY

AHoTanisg. CrtaTTs npucBiYeHa TEOPETUYHUM acCleKTaM PO3BUTKY IMOHATTS COLaJIbHUNA iHTEJeKT,
aHaJi3yeThCSA HOT0 CYTHICTh Ta 3MiCT B po60Tax pi3HUX BUeHUX. B po6OTi moKa3aHo, 10 CNiIbHUM JJIs pi3HUX
MiIXOAiB € PO3YMiHHS COLiaJIbHOTO iHTEJEKTY SIK TAKOTO ICUXOJIOTiYHOro $eHOMeHYy, IKUH BKJIOYEeHHUU B
[po1ec B3aEMOJII JIIOJAWHU 3 COLia/IbHUM OTOYEHHSM Ta, IeBHOK MIipO0, BU3HAYa€ YCIIMHICTD COLiaJIbHOTO
¢yHkuionyBaHHs. HaliuacTille BU3HaUYeHHsI NOHATTS COL{iaJIbHUNA iHTEJIEKT BiZj0YBAETHCS 3a JOIOMOIrOK THUX

abo IHIWIMX KOTHITUBHUX 3Ai6HOCTEeH. 3HayHa yBara MpPUAIISAETBCI OMUCY MNi3HABAaJbHUX MexaHi3MiB
coLia/lbHOTO iHTEJEeKTy Ta HOoro Michusgd B CTPYKTypi iHTe/leKTyasbHUX 3Ji6HOCTEH Ta coniasbHOI
KOMIIETEHTHOCTI.

ConiaIbHUH IHTEJIEKT Ma€ CKJIaZHY CTPYKTYPY, sIKa BU3HAYAEThC HE MEHII HDX TpboMa ¢paKTopamu, a
caMe, KOTHITUBHUM, PETYJISTOPHUM Ta MOBEiHKOBHM.
Kiio4oBi cj1oBa: colliaJibHUH iHTE/IEKT, KOTHITUBHI 31i0HOCTI, MOBeAiHKa.

COBPEMEHHOE IOHUMAHHME CTPYKTYPbI
COLIUMAJIBHOI'O UHTEJIJIEKTA
AHHOoTanma. CraTbd MOCBSILEHA TeOpPETHYECKUM
acrekTaM pas3BUTHUS MOHSATUS COLMAJbHBIA HUHTEJJIEKT,
aHaAJIM3UPYETCs ero CyTh U CoJlep:KaHUe B paboTax pa3HbIX
aBTOpPOB. B paGoTe mokasaHO, YTO OGIIMM B Pa3JIUYHBIX
MOJAX0axX SBJISETCS MOHUMaHWe COIMaJbHOTO HHTeJJIeKTa

KaK TaKOTO0 TICUXOJIOTHYEeCKOro (eHOMEeHa, KOTOpPBIH
BKJIOYEH B TIpPOLECC B3aUMOJAEHUCTBUS 4YeJOBEKA C
COLMaJIbHBIM OKpPY)X€HHEM M, B HEKOTOpPOH Mepe,
onpejesieT YCIIELTHOCTD COLMaJIbHOTO
GYHKLMOHUPOBaHHUS. Haubonee 4acTo HNOHATUSA

COLU/IaIIbeII;’I HHTEJIJIEKT ollpejesideTcd C IIOMOIIbIO TeX
WX APYTUX KOTHHUTUBHBIX CIOCOOHOCTEH. 3HAYHUTEJIbHOE

BHUMaHHe  VJesJseTcs  ONHMCAHWI  MO3HaBaTeJbHBIX
MEXaHU3MOB COLUaJIbHOIO HHTEJUIEKTA U €ero MecTa B
CTPYKType UHTE/JIEKTya/lIbHbIX  CIOCOGHOCTEH U

COLMa/IbHOW KOMIIETEHTHOCTH.

CouMa/nbHBIN HHTE/JIEKT UMEEeT CJI0XKHYI0 CTPYKTYpY,
KOTopas olpejieiieTcs He MeHee yeM TpeMs paKTopaMy, a
VMEeHHO, KOTHUTHUBHBIM, PETy/IITOPHBIM U 10OBe/leHYeCKHUM.

KilouyeBble  cj10Ba:  COLMaJbHbIA  WHTEJJIEKT,
KOTHUTHUBHBIE CIOCOGHOCTH, TOBEJIEHUE.
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THE MODERN UNDERSTANDING OF THE
STRUCTURE OF SOCIAL INTELLIGENCE

Abstract. The article is devoted to
theoretical aspects of the development of the
concept of intelligence social, analysis of the
essence and content of the existing in the views
various authors’.

Understanding of social intellect of the as
such psychological phenomenon, that is included
in the process of co-operation of man with social
surroundings and, up to a point, determines
success of the social functioning is general in
different approaches. Most frequent
determination of concept a social intellect takes
place by means of those or other cognitive
abilities. Considerable attention is spared to
description of cognitive mechanisms of social
intellect and his location in the structure of
intellectual abilities and social competence.

A social intellect has a complex structure
that is determined no less than by three factors,
namely, cognitive, regulator and behavior.

Key words: intelligence social, cognitive
abilities, behavior.
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