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The article considers the main aspects of organization and functioning of the marketing

supporting of innovative development of the enterprise. Marketing supporting provides, first
of all, organization of suitable structures at the enterprise and effective performance by them
number of strategic and operative marketing tasks, which as a whole facilitate to the
commercialization of the innovative products of the enterprise.

Marketing supporting represented as a model, which consist of interdependent and
interrelated blocks – “analytic - strategic”, “implementation of marketing complex”,
“organization and management marketing”. Specifics of the functioning of each block and
model in whole are provided in details, what logically and sequentially covers all elements of
marketing supporting of innovative development of the enterprise.

Keywords: innovative development, commercialization of innovations, marketing
support, model, commercialization strategy, strategic and operative marketing decisions.
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