trade”. With the help of advertising everything can be sold, cheap and
expensive, useful and unusable. The financial essence of the advertising is
known for everybody, but still everyone gets under its influence. The force
of ad makes consumers not to stop from buying the product, even if there
are bad ecological reviews about the product. A great amount of money is
put into advertising, which often is 70 % of the products price.

If we compare administrating the problems of marketing’s
development to the Georgian reality, we will find out that:

1. The Georgian market is poorly developed.

2. There is a lack of qualification in marketing field.

3. Marketing tools are not used well enough in practice.

4. Misunderstanding the essence of marketing.
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ITPOBJIEMA B3AUMOCBA31 KAYECTBA ’KU3HU U PECYPCOB
COLUAJIBHOI'O KAIIMTAJIA )KUTEJIEM MECTHBIX OBIIIUH

KauecTBO XU3HU YKE€ C HEKOTOPOTO BPEMEHHU MPUHAAJICIKUT CaAMBbIM
IMOMyJIAPHBIM BOIIPOCAaM, 3aTparuBa€MbIM Ha IMOYBC MHOT'UX O6H_ICCTBCH-
HBbIX HAYK. I/ICCJ'IC,Z[yH Cy@beKTI/IBHBIf;I ACIICKT Ka4CCTBaA )XKM3HUW BHUMAHHEC
IMMOCBAIIACTCA aHaJIM3y HEMaTCpPHAJIbHBIX 3JIEMCHTOB xopomeﬁ KNU3HU,
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TaKAX KaK PaiocTb W yJIOBIETBOPEHHOCTH JKU3HBIO B IIEJIOM H €€ OTpe-
JICJICHHBIMU OTPACJISIMH, a TAaKXKe BOIPOCAM, CBI3aHHBIM C TICUXUYCCKUM
CaMOYYBCTBHEM W A3MOLMOHANBHBIM coctosiHueM (Diener, Suh: 1997,
Stiglitz, Sen, Fitoussi 2009). KadecTBo >XM3HU SBISICTCS TakKe KaTero-
pueii, Bce yallle paccMaTpUBAacMOW KaK OJUH M3 TJIABHBIX 3JICMECHTOB
SBaJbBAIlMM U CPAaBHCHHI MEXAY CTpaHAMH, PETHOHAMH, TOPOJIAMU, a
TaK)Ke BBIIIECTOSIIEH IIENBI0 B CO3JaHUM KOHIEMIINH JIOKAILHOTO WM
peruonansHoro pasButus (Rokicka 2014). B Hacrosmem Tpyme cozmep-
JKATCS 320]THO PE3yJIbTaThl IBAILBAIIMOHHOTO U CPAaBHUTEIIEHOTO HCCIIC-
JIOBaHWH, TaK Kak OyJeT MMOKa3aH YPOBEHb CyOBEKTUBHOTO KAa4eCTBA KH-
3HM B HCCIIEAYyEeMBIX OOIIecTBaX, YTO JaeT BO3MOXKHOCTH YIIOBHUTH
CXOJICTBA M Pa3JINUUs B 3TOM OTHOIICHHH .

AHaNM3 COOTHOIICHHI MEX]Y yIOBJICTBOPCHHOCTHIO KH3HBIO M Ta-
KAMH KaTeropusAMH KaK COIMAIbHBIE CBS3H, YIaCTHE H JIOBEpHE yKa3bl-
BalOT Ha MPEUMYIIECTBO HA3BAHHBIX MEPEMEHHBIX MEPEe] IKOHOMHUYEC-
kumu ¢paktopamu. Kak noxaseiBatorT Helliwell u Putnam (2004:1444)
COLMABHBIN KaluTajl CHIBHO TOJIOKHUTEIBHO CBS3aH C CyOBEKTUBHBIM
CaMOYYyBCTBHEM MHOTHMH HE3aBHCHMBIMH KaHAJIAMH W B HECKOJIBKHX pa-
3HbIX (popmax. CeMelHbIe, APYIKECKUE, COCSACKHUE CBSA3H, CBSI3H Ha MECTE
paboThl, yuacTre B OOIIECTBEHHOH JKMU3HH, a TAaK)Ke BEPOSITHOCTh H JIOBE-
pHe KaXyTcsl HE3aBHCHMO U HAJEKHO CBSI3aHHBIMU CO CHACTHEM H yJIOB-
JICTBOPSHHOCTBIO JKU3HBI0. OCOOECHHO 0OJIbIIOEC 3HAUCHUE JIJIS YIOBIICT-
BOPEHHOCTH JKU3HBIO UMEET ypOBeHb conmaibHoro noepus (Helliwell i
Huang 2006, Hudson 2006, Helliwell, Shun 2010).

'maBHas 1eNb BBICTYIUICHUS KOHIICHTPUPYETCS Ha JIBYX OCHOBHBIX
Bonpocax. [IepBbIii CBOAUTCS K ONpPENEICHUI0 O0IIEro YPOBHS CYObeK-
TUBHOTO Ka4eCTBa )KU3HHU HACEICHUs BRIOPAHHBIX MECTHBIX OOIIHH. BTo-
pOI BOIPOC OTHOCHTCSI K COOTHOIICHHUSIM, BBICTYIIAIONAM MEXIY ypPOB-
HEM yJIOBJIICTBOPEHUS JKU3HBIO M KOMIIOHEHTAMH COLIMANIBHOTO KaluTaia
B BHJIE PECYPCOB COIMATIHHOTO JOBEPHS, CETH COI[HAILHBIX KOHTAKTOB, a
Takke chepsl cOOI0eHns aKCHOHOPMAaTHUBHOW cucTeMbl. [Ipencrapmse-
MbIC aHAJM3bl JOJDKHBI BECTH K OTBETY Ha BOIPOC: OYIyT JIU PEeCypChl
COLMAIBHOTO KanuTana auddepeHpoBaTh KaueCTBO KU3HU JKUTEICH
3THX MECTHBIX OOIIHMH WX HeT?

[lomydeHHBIe pe3yNbTaThl SABISIFOTCS MOATBEPKICHUEM POJIM COITHA-
JHHOTO KamuTala B (POPMUPOBAHUH YYBCTBA OJIATOCOCTOSIHUS B JIOKAJIh-

! Hcenenosanus MPOBOIJINCE B paMKaX MPOEKTa, KOTOPbI ObUT PHHAHCUPOBAH Ha Cpea-
ctBa Haumonansnoro Llentpa Hayku. Homep npoexra: UMO-2014/14/E/HS6/00398
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HBIX cpelax. AHauu3 BIUSHHUS KOMIIOHEHTOB COLMAJIbHOTO KamnuTajaa Ha
Ka4eCTBO >KM3HU Jl0Ka3ajl caMoe OOJIbIIOE BO3JECHCTBHE COLUAIBHOIO
JnoBepus. Bricokue pecypchl cOIManbHOTO JOBEPHUsl CIIOCOOCTBYIOT BOC-
IPUATHIO COOCTBEHHOM KU3HU B 00Jiee IONOXKUTENIbHBIX KaTEropusx, a
ero AeQuIUT BIUSIET Ha MOHIKEHHE OleHOK. [lonydeHHble pe3ynbTaThl
SBIIAIOTCS MOATBEP)KICHUEM 3aMEYEHHBIX B JAPYTUX HCCIENOBaHUIX 3a-
KOHOMEPHOCTEH, KacalolMXCcs POJIM COLHAIBHOTO JOBEpHS B (HOPMHPO-
BaHMHU 4yBCTBa OJarocOCTOSIHUS B JIOKAIBHBIX Cpeax.
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CORPORATE SOCIAL RESPONSIBILITY (CSR) AND SOCIAL
AUDITIONING — GUARDIANS OF LABOUR CONDITIONS

Due to neoliberal paradigms, having influenced processes of
transition of transforming post-Soviet countries, many former
mechanisms guarantying labour rights and conditions disappeared, as a
result leading to worsening situation of the employees. Women in general
and also feminized jobs and branches became one of especially
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